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e How does market correct itself
* The demand & supply determinants
e Temporary & permanent gaps

* The double changes of supply

and demand (twelve cases)

* market analysis case studies
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* Market definition
* Market components
* The local effect of global trends

e Supply & demand law
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Lecture Objectives

* Know How the market components

impact on each other

e Know How the external effects

impact on market components

* Finding & analyzing temporary

&permanent gaps
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Demand determinants

Five Determinants '
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Examples and Formula /'
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e Income of Buyers e Tastes of
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Demand determinants

Tastes of customers ¢ pSdgiwal! (31931 .2

(Trend) sl &b gl aze Lo TaiSh (lo dadew Aol (pSdgianal! (31931 _pnass Bl o
Al pe 39l il @Wlho (§ o gall S 0555 13

Juolgidl 8 9,350 & laiwl $lg ¢ (hibiscus) LSS g b o S e Aol jgalasl o
T 84S Aoy 9 el Hla) pSlgiall 31931 w3 (Social Media bloggers) $leazdl

o Jas] - dbgae Bohxl g

aogalsl

y-o-<l



401 1 Fdol | rdol |

Demand determinants

Numbers of Buyers (nSdgiuwll sluct .3
9 Hlud) dg> ﬁT (830L3) (red! dgm (aoiadl 2y § Sligianad ] alie] dogs ledis oo S

o Jas] - dbgae Bohxl g

aogalsl

J-o<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

Demand determinants
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Demand determinants
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Demand determinants
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Supply determinants
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Supply & Demand determinants
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Supply & Demand determinants
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Supply & Demand determinants

U2 Oladse )l lada
ZY olie Hlaud o Sdgianall (Bl3 o

lad gl o Slgiall 3ac o

43Ul Jolgall @ AUeSally Al el Hlawe] o
CSlaally lle))) e Juiadl (3 daludl Hlawl oladgs o
ZYl olic jog5 )yl dus-liadl o lall o

J-oc!



401 1 Fdol | rdol |

2 ddoc A=
Case study 2

Al B3l = Jgsall 8ol o
o2yl Oladse T Luladl sl

CAlall 8oLy dudid 8ol e (5,2l 808 pue = duddl Lol 8)5 @

o Jas] - dbgae Bohxl g

Joc!



401 1 Fdol | rdol |

N

gA.LI_/.z.” o..)b)
Demand increase

* b



3 ddoce A=
Case study 3

- _ ALl 2aKe MYy gl Jaz deslyll gblall Glol Ul Glasd! o]

= P ol egilakad e Sl 9ol U3 caginsle plabs) dulall (3 10 (yo Sl adaian Y

TS558 el Boun e a1y ibtacally (§)52)l LI 50 Lo o

aogalsl

J-o<l|
e Jes] - dbgamo Bohl prexr U"”J"j

L ALY A AT Y

i 3
r . g ¥ L“(~ (o~ A
oo,



401 1 Fdol | rdol |

Supply & Demand determinants
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e How does market correct itself
* The demand & supply determinants
 Temporary & permanent gaps

* The double changes of supply

and demand (twelve cases)
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