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Commitment <%l 5N | 10% 3 3 4
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Control %G 3 2 2
Cash 44 L 10% 2 3 2
Cost i) L 20% 4 4 4
Consistency << B % 4 3 4
Culture &) I 4 3
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Communication J@ &\ 2 3 3
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Final Evaluation Matrix
Criterla Relative weight ~ Supplier A Supplier B Supplier C
iy i [N o2 [ ez [ ez
Commitment <45 | 10% E L0z L o4

e1s 015 | 015

Competency 5,5
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Code Label
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TRADE

Trade statistics for international business development
Monthly, quarterly and yearly trade data. Import & 0xport values, volumes, growth rates, market shares, etc.

Other ITC Tools hmed ~

Trade Map provides - In the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are oo . o o w %
available from the most aggregated level to the tariff line level o o . J o 3
J ° . L)-‘e J ~) o o . o °
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/ Search by Keywords Search by Hierarchy

® At 2 4,6 Digit levels © At Tariff Line level

Keywords | pomegranate

Rows per page  Default (25 per page) v

Fresh tamarinds, cashew apples, [ackfruit, lychees, sapodillo plums. passion fruit, carambola, pitahaya and other edible fruit (excl. nuts, bananas, dates, figs, pincapples, avocados
081090 | guavas, mangoes, mangosteens, papaws "papayas’. ciirus frull, grapes, melons, apples, pears quinces. apricols, cherries, peaches, plums, sloes. strawberries, raspberrles,
mulberies, blackberries, loganberries, cranberries, fruits of the genus Vaccinium, kiwifruit, durians, persimmons, biack-, white- and redcurrants and gooseb

Contact us
Email: marketanalysis@intracen.org

Phone: +41 (0) 22 730 05 46

Copyright © 1999-2019 Intemational Trade Centre. All rights reserved.
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% 11 TRADE MAP
, \'Q‘gb l 1 A Trade statistics for international business development
,‘ Monthly, quarteriy and yearly trade dota. Import & export values, volumes, growth rates, market shares, etc,

Home & Search Data Availability Reference Matenal Other ITC Tools More Mrs. manam ahmed ~

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated |level to the tariff line level
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010110 - Pure-bred breeding horses and asses
010111 - Pure-bred breading horses

Yaar Companies l
Q10119 ¢ Live horses (excluding pure.bred for bresding )

010120 - Live asseas, mules and hinnias

[ Trade Indicators ]

—

010121 - Pure-bred breeding horses

[ Concentration and average th of countries’ imports >
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