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Ecommerce Numbers and Definitions
Google Analytics Walkthrough

Yandix Meetrica Walkthrough

Hotjar Walkthrough
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Ecommerce numbers and definitions
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Drive Sales Thru Facebook
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Facebook page optimization

How to create selling content?
How to write convincing content?
Optimizing Visuals for Facebook
Content plan Creation on Facebook

Posting plan example
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Facebook ads creation

What is Facebook Marketplace?
and how to use it?

Tips for best Marketplace results
What is Facebook shop?

and how to add product to it?
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Drive sales thru Facebook

Facebook page optimization

PRODUCT

o Jas] - dbgae Bohxl g

gl e iy Ly

Sl 5,2 Shop J1 el dmis slad] .1

lios Jae (3 i) 8ygu0 Juadl Juuosil dmisall diggd delgs 2
¢ dloniwl 4089 Creator Studio J g2 L .3

aogalsl

y-o-<l



Drive sales thru Facebook

) gt o Slilnitio g (Ssoms (s oS
How to create selling content?
1 % “}; d ”9 &_’é)&c ;Ug L).Oj.i.) e)j:‘ ‘ C)LQ ‘ “ L).DJ.C‘S.Q LS . HII
1 orund e Soimall Elgl
(%1 &)l Al (3 gu09 i cdagall UL of hldae Al (§ Y] dolasciwl Juaiy V) 890 09 ygbiio o
(95 &ty ddall (§ Aguog A cailas] (§ Syomall 1 Jguol (10) )30 5o @
(%8 Lsglall dud ccslmiiall (o Sl (om0 o 45Y &9 ASIYN j2lial) Taz W) ol 9l 5o By oo @
(%10 G )l dxisall (3 guog G can g5 Juadly Dlaadl U (p0 el (S gimmall g1531 ST 010) g0kt o
(%25 dgsog ds «clidas ;ST 9l (29,201 e OMeW Tuz i) Story o

aogalsl

J-o-c!

JENE/JENE /N E

o Jas] - dbgae Bohxl g



Hguud 3yl e Log AV 1>l Grgud
Drive sales thru Facebook

Sellias) ks Simo S5 S
How to write convincing content?

e e enmii o - £

R p—— y . M S

gty Sl gl acd aplinn I o paglh Yy 38 e B .LSMAA.C L@_,w ( ng.) M \...L)\
L] L] . .

e
o ovine & wvcciore 34 s Pl fo e e jana B
30 (Ve P

: ‘.r:r:;”-“*-'-‘“*“‘-"’ o
555l A ial) xS clonie el S31

D e ,4._.)

]
HU

NEsENE

FRdsatgtt
gqEsis oy
2 - 4 ‘;I

(DA ppar S350 i s J‘.A,l—.A_A.p

= S bl e 0 o @l ) v U 531
. S Ly s Wl D) of ek L el CTA 8Ll o3
sl b Joe o clline puzmiad dladge o il dxiso

aogalsl

J-o<l

L ALY A AT Y




401 1 Fdol | rdol |

Drive sales thru Facebook

Aol Ggimmall &g

Optimizing Visuals for Facebook

1080x1080 g2ul yolae 1080x1080 0550 O e Byguall ulia
45 45-35 (e kg Jase99 Jelas el Olasa) JuSy
° Pealnvma,com o

TP N ey datia D o o i f i s o

wJl MICRO-USB
Uil S0 USB

8)340

)

agladig ddiad il glgil S Lle ooadiuwis
- 35 9l S luud gl Jaus gl Jublu clgau

o Jas] - dbgae Bohxl g

aogalsl

J-o-<!



Drive sales thru Facebook
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Drive sales thru Facebook
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