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Elements for Marketing Mix
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Elements for Marketing Mix
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Elements of the marketing mix
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Elements of the marketing mix
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Elements of the marketing mix
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Elements of the marketing mix
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Elements of the marketing mix

:Process wldasll (7

Mg gl plasciwd esldely gl pusai) sdaiasdl Olely 2Vl araz Gasas
et diden) i yall bglasdl e Jiandl EMST 0T WS ¢ Jronl) i =g

Y il didl e o

aogalsl

I
oo Jas] — A gama Boindl gaxr Ll-nfu

L ALY A AT Y



4 Cs 7390
4 Cs Model

oW Jes] — dbgae Bgaxdl e

asolalsl

U_ se £
U Joo B
ML AN A ACACE MY
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What is meant by Consumer Analysis
and Market Segmentation?
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What is meant by Consumer Analysis
and Market Segmentation?

What product/service is bought?

Why it is bought?
Who are the buyers?
When it is bought?
Where it is bought?
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What is meant by Consumer Analysis
and Market Segmentation?
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What is meant by Consumer Analysis
and Market Segmentation?
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What is meant by Consumer Analysis
and Market Segmentation?
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Marketing Strategies or Plan
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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First: Marketing feasibility study
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What's meant by Demand Forecasting ?
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Average per capita consumption method
ACP

531 890 9l @
Total demand = local demand + exports — imports

Target population = number of people consuming good
or total population in some cases) * percentage % of target population
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Quantitative Methods
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