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75%

Increased Web site traffic and subscribers

Provided Marketplace insight

vevcioped oy ors [ 6
Generated gualified leads _ 61%
Improved Web site search rankings _ 58%
Resulted in new business partnerships _ 54%
Reduced overall marketing expenses _ 47%

Benefit

Improved sales 43%
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1. Promote Online Presence

2. Create Customer Confidence

3. Enhance Product Findability
4. Enable Customer Decision Making

5. Reduce Shopping Cart Abandonment

6. Keep Registration Short & Optional

7. Streamline Checkout
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