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“If you don’t have a
competitive advantage,

don’t compete.”

JACK WELCH
legendary CEO
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Hours Spent with Digital Media Daily
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INTERNET USERS OVER TIME

NUMBER OF INTERNET USERS (IN MILLIONS) AND YEAR-ON-YEAR CHANGE
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ol SOCIAL MEDIA USERS OVER TIME
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2012

Source: Statista

Average Time Spent on Social Media (2012-2022)

142
134
128
1m
104
| |

2013 2014 2015 2016 2017 2018 2019 2020 2021

145 145 145

147

2022

aogalsl

J-o-cl



401 1 Fdol | rdol |

9 Grgadll Olgo]
Digital Marketing tools

af ®)

@ MEDIA | 8¢
Marketiog .

in

»

Ao lazzdl w3l g0]l

4;594‘& RS

oy Jas] — dbgae Fohxl g

Arogalsl

y-o-<l



401 1 Fdol | rdol |

Digital Marketing jobs

SEO specialist ol OB s Jlas]

Content writer S gizall C38

Social media specialist biuwe Jld gud| 3 dub\
Email marketing specialist 39 AP LAl gl dL,a_>\
Photographer g

Videographer a8 jgas

o das] — Abgae Bohxl puax

aogalsl

y-o-<l

L ALY A AT Y



401 1 Fdol | rdol |

Digital Marketing jobs
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Channel
Facebook

Link of channel
Likes
Followers

Reviews

|About
Posting Regular or not
|#of posts/fweek
| average likes / post
} average Comments / post
: average shares / post
Engagement Rate
: paid posts/not
| Type of content

Tone of voice
Call-to-Action
Comments Replies

|Designs ?

Keep Identity
stories content
Where in buyer journey

Own Bussiness

Competitor 1

Competitor 2

Competitor 3

Contacts through?

| Strengths

Weakness
Comments
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S - SITUATION ANALYSIS

Where are we?

O - OBJECTIVES
Where do you need to go?

S — STRATEGY

How you’ll meet the objectives

T - TACTICS
Details of strategy

A - ACTION
Do your thing

C - CONTROL
How did you do?
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Search Engine Optimization
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‘ Stop interrupting what
people are interested in
and BE what people are

interested in.

CRAIG DAVIS, CO-FOUNDER AND
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