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ool YOUTUBE: GLOBAL ADVERTISING AUDIENCE

2023 THE POTENTIAL AUDIENCE THAT MARKETERS CAN REACH WITH ADS ON YOUTUBE

NOTE

TOTAL POTENTIAL REACH YOUTUBE AD REACH YOUTUBE AD REACH QUARTER-ON-QUARTER CHANGE YEAR-ON-YEAR CHANGE IN
OF ADS ON YOUTUBE vs. TOTAL POPULATION vs. TOTAL INTERNET USERS IN REPORTED YOUTUBE AD REACH REPORTED YOUTUBE AD REACH

o W ® e

2.53 31.5% 48.8% +0.5% -1.4%

BILLION +13 MILLION -35 MILLION

RE: FEMALE YOUTUBE SHARE: MALE YOUTUBE PTION: OVERALL YOUTUBE ADOPTION: FEMALE YOUTUBE ION: MALE YOUTUBE

AD REACH AGED 18+ vs. OVERALL AD REACH AGE B+ vs. OVERALL AD REACH f 8+ vs. OVERALL AD REACH AGED 18+ vs. FEMALE »\0 REACH AGED 18+ vs. MALE

YOUTUBE AD REACH AGEL ¢ YOUTUBE AD REACH AGEL POPULATION AGEL POPULATION AGEL

i o3

36.9% 33.4% 40.4%

POPULATION AGED |
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Code Je United Airlines 4yl deMadl oMe] :Jli
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% 78.4K subscribers

[ 2.2M views 5 months ago
This is the story of an airline who got more families in and out of Denver during the holidays.
Despite the weather.
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MAXIMIZE CONVERSIONS
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- COST PER THOUSAND IMPRESSIONS
- NO OPTIMIZATION AVAILABLE
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= Google
9 Optimize
Google Optimize Sunset

Google Optimize and Optimize 360 will no longer be available after September 30, 2023. Your
experiments and personalizations can continue to run until that date. Any experiments and
personalizations still active on that date will end.

We launched Google Optimize over 5 years ago to enable businesses of all sizes to easily test
and improve your user experiences. We remain committed to enabling businesses of all sizes to
improve your user experiences and are investing in third-party A/B testing integrations for
Google Analytics 4.

Frequently asked questions

Why is Optimize being sunset?

We remain committed to enabling businesses of all sizes to improve your user experiences and
are investing in third-party A/B testing integrations for Google Analytics 4. We are focused on
bringing the most effective solutions and integrations to our customers, especially as we look
toward the future with Google Analytics 4.

Optimize, though a longstanding product, does not have many of the features and services that
our customers request and need for experimentation testing. We therefore have decided to
invest in solutions that will be more effective for our customers.

Google Optimize J=g9> 4 pody U (il (3 Cdu &l wlad! Y]
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’ﬁ Gopgle Third-party Integrations

Optimize Sl aJbs ST Juadl Yol (g7 &) Google Analytics 4 J
[GA4] Integrating with a third-party experiment FSELIWN RIS FSEST
too

By integrating with a third-party experiment tool, you can run experiments through the third-
party tool and interpret the results through Google Analytics. This article provides an overview
of the integration between Google Analytics and third-party experiment tools,
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New campaign
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What's your main advertising goal?

t more calls

t more website sales or leads v

1t more visits 1o your physical location

more views and engagement on YouTube
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New campaign

Running ads on Youtube

We didn't find Google Analytics on your
website. Set it up now to get a clear picture

of your ad performance.

% Understand your visitor engagement

Y Measure and monitor results
b Optimize for better performance

Back

Make data-driven decisions

Skip for now Get Started
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é\ Google Ads ’ New campaign

Wedad Harb w225
Individual profile for Play and Y

Payment method

Card number IV v
# 5210 3801 8189 3973 e of /27

Unable to complete transaction: prepaid cards can't be used

WEDAD SAMIR KORA

m Automatic payments
After you add or select a payment method it's charged automatically, typically monthly. Learr

agre= 10 the Google Ads Terms
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Choose your objective

©

Sales

Drive sales online, in app, by phone,
or in store

o
Brand awareness and reach

Reach a broad audience and build
awareness

Running ads on Youtube

What's your campaign objective?

o)
(=31
Leads

Get leads and other conversions by
encouraging customers to take
action

0

App promotion

Get more installs, engagement and
pre-registration for your app

Select an objective to tailor your experierI:e to the goals and settings that will work best for your campaign

® +
Website traffic Product and branc

Get the night people to visit your consideration

website Encourage people to
products or services

0 @

Local store visits and Create a campaigt

promotions goal's guidance

Drive visits to local stores, including Choose a campaign t

restaurants and dealerships. without a recomment
on your objective.

| |
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Budget and dates

Enter budget type and amount

Daily v ‘ ‘ S

Required

Start date: 1/26/2023
End date: None
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X # Google Ads New campaign oo pons Toiean Add|t|ona| a:.kél”bl Q\J‘J‘_Cl Ji L_.A_QM o

.
o @ T he'p you apply content exclusions consistantly across campaigns, they'va baen mavad ta thi account lewed. You can find them undar “Contant S e tt | n g S

suitabllity” in “Tosls and settings.” Laarn mora

Assets: Get up 10 24% more conversions by adding assets

Sitefink Add additional links to your ad v ds}k;l ‘ . o I. ! w C.)L'éﬁi J‘bl;l %3 [ J

I A Additional settings I
Devices All eligible devices (computers, mobyle, tablet, and TV screens) v
Frequency capping None v " Lé S’ w . ), I_ d . . . °
O = L= Y Lead generation 4> 3
Ad schedule {? A 3
" Yo beng when your ads can i, sef o7 s L./\Q J o ‘ o J
AR days - 120040 | %0 | Y200 AM seheduln Kanp i mimd that wur ads wil onky
- | | ra dureg ose limes.
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Bauzod 00 A000T 1000 2008 (AMT22:00) Erstom Teny
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Additional settings &3LaY! wlslaedl e La]
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cap impression frequency Jgglall e sue Ldsiy pgdiw AU (51,559

A Additional settings
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Devices All eligible devices (computers, mobide, tablet, and TV screens) v
I Freguency capoing I A
Limit how many times that ads in this campaign can show 1o the same user @
[[] tap impression frequancy @ L3
Limet how many tmes that ads in this campagn can show (o the same user
0 L] Cup view frequency 5
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X A Google Ads New campaign

~ Additional settings Weekly estimates
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Q
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Audionce name Ba
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Ell
Incude peope who match any of the lolowing ™
Custom segments Peopie based on their search activity, downloaded apps. orvis.. @ A Be
[ x
Q Add of create ._‘Ij,.n segments \]
x
Your data People who have previously Interacted with your business @ ~

Creane 2 new data st n audience manager

Interests &
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Optimized targeting <dlagiw)! (puwss
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Optimized targeting Optimized targeting helps you get more conversions within your budget Information such as your selected A

Google may find people beyond your selected audience SURNCE, SINGING PEDS, 3N Sssts are
used to find peoaple likely 1o convest

EOD’-‘"“N targetng Your tatgeting signals may see reduced

O

traffic if better pecformance is found
elsewhere. Lean more
@ Ads have seen an average of 20% more conversions by using
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X #\ Google Ads | New campaign L. Advanced targeting dedaiel olslucl

o ~
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3 YouTube
YouT:
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| to exit full screen

Croate your video ads ikip ad creation (advanced) D

Crapte one or more ads now, or p thin step antt croote them inter, Your « AMpaRn won run without st lenst one ad

Your YouTube Video YouTube Google viseo partnars

Haw to Link YouTube Channel 1o Y

v o N ™ Dt 157 v ® A fermaty < > o g

A Videos langer than I minutes dont usually perform B3 Cxanpile of your wrtend video ad on YouTube

o5 well as shortee waoos

Video ad format
NHeapooasive video ads generate rmustiple ad cambinationn i the
most rdevant formats, such as akippable in-stream and infeed

video Format selection |8 not supposied in this ad groud. Leaw
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Video ad format

Responsive video ads generate multiple ad combinations in the
most relevant formats, such as skippable in-stream and in-feed
video. Format selection is not supported in this ad group. Learn

. OMeYl Jg> dago Jusolds Ll

— cdarall oMY s ddaen cpl I Y5l @
R | R 3 | 5Lall (olsdl el guas lies 14

Display URL & | 4ol 2 : H

Path 1 /| Path2 ’

www.example.com /

0715 0715

Call-to-action @
e o N www.digitalmarketing.com/peak

To preview your ad on YouTube mok

Headline @
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— Final URL
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https:// H linxdigitalagency.com/peak

Display URL @

Long he:

BINx Descripts

Path 1 |/

linxdigitaiagency.com / Path 2

1

T Linx

Cali-to-action
rLearnmme I

Learn more

l

rrrrrrrrrrr

linxdigitalagency.com/peak

{ hitps:/ «

Display URL @

linxdigitalagency.com / Path 2

Path 1 |/

© ]
P
: -
Long hes
LINX bl
Descripts

0/15 0/

— Cal*-to-action
Get PDF
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T Callto-action ﬂ—
Get PDF @ ;
21 Preview ad on YouTube [/}
— Headline |
. To preview your ad on YouTube mob
Grab this pdf (©)
13/15
— Long headline |
Talk to the experts| I
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Talk to the experts

2 8 Figure Results With YouTube Advertising ]

61/70
” .
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O Upload an image

. L4 o
2 RL opt \ ) @3
Ad URL options J] o o
O Ad #1
Previews shown here are examples and don't include all combinations. Your ad may show
O n new formats that focus on conversions
o o °
o Autogenerated s
Ad creation A

campaign banner

Ad 91

Ad #1 6Sd9 O canl CSG

Responsive video ad Responsive video ad crea t e cam p a I g N L;’C M
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Congratulations! Your campaign is ready.
Review your campaign settings

(™ Jan 26,2023 - No end date Campaign objective Bid strategy
Leads Maximize conversions

@ United States

yA English

.| Ad Groups ) Ads v

Continue to campa’\y
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O © 0310 mramusn:ontcom-ua S 0 @
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