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Marketing and Advertising on TikTok
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Course Objectives
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Course Overview ool de dale 8,153
Why we should advertise on TikTok?  $21g3 ¢l (e 0odMeVlg 31wl Lde Czo 13L)
How do ads appear to users on TikTok? T g3 S (gduiun] DU jglas Y
How does the auction work with TikTok ads? Tg5 s wbdlel sliall Jasy oS
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Why we should advertise on TikTok?
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TikTok Statistics
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\
OBERLO TikTok Downloads

The TikTok app has
been downloaded over

2BILLION || (|

times on the App Store
and Google Play. S
{Sensoriower, 2020)
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Top Apps Worldwide for July 2021 by Downloads (Non-Game) @SensorTower
Overall Downloads App Store Downloads : Google Play Downloads

1 ([ TikTok 1 ([ TikTok 1 3 Facebook

2 [ Facebook 2 @ YouTube 2 () TikTok

3 @ Instagram 3 @ Instagram 3 @ Instagram

4 @) Messenger 4 WhatsApp 4 @) Messenger

5 WhatsApp 5 n Facebook 5 WhatsApp

6 {3 Snapchat 6 F:2] Taobao 6 {3 Snapchat

7 ) zoom 7 Q Google Maps 7 ) zoom

8 € Telegram 8 € Messenger 8 [# Google Meet

9 B3 capcut 9 B3 capcut 9 €) Telegram

10 LA Google Meet 10 M Gmail 10 |)] WhatsApp Business

Note: Does not include downloads from third-party Arciroid stores in China or other regions. TikTok includes downloads of Douyin,
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THE WORLD’S MOST-USED SOCIAL PLATFORMS

THE LATEST GLOBAL ACTIVE USER FIGURES (IN MILLIONS) FO N OF THE WORLD'S TOP SOCIAL MEDIA PLATFORMS

. DATA UPDATED TO
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TikTok Goes

OBERLO )
International

TikTok is available in

155

O countries.
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TOP SOCIAL AND VIDEO STREAMING APPS BY TIME SPENT

RANKINGS OF THE TOP SC L MEDIA AND VIDEO STREAMING MOBILE APPS ON NES, BASED ON A NTIN 2020

\ MOBILE APPS BY GLOBAL CUMULATIVE TIME SPENT” AMIT MOBILE APPS BY GLOBAL CUMULATIVE TIME SPENT"®

FACEBOOK

WHATSAPP

INSTAGRAM

TIKTOK

FACEBOOK MESSENGER
TWITTER

LINE

TELEGRAM

VK

WHATSAPP BUSINESS

19.5 HOURS / MONTH
19.4 HOURS / MONTH
10.3 HOURS / MONTH
13.3 HOURS / MONTH
2.7 HOURS / MONTH
5.6 HOURS / MONTH
10.6 HOURS / MONTH
2.9 HOURS / MONTH

13.9 HOURS / MONTH

9.3 HOURS / MONTH

YOUTUBE

MX PLAYER

NETFUX

HOTSTAR

AMAZON PRIME VIDEO
YOUTUBE GO

TWITCH

JIOTV

YOUTUBE KIDS

vOOT

23.2 HOURS / MONTH
7.6 HOURS / MONTH
70 HOURS / MONTH
4.5 HOURS / MONTH
3.7 HOURS / MONTH
9.5 HOURS / MONTH
5.1 HOURS / MONTH
2.5 HOURS / MONTH
6.2 HOURS / MONTH

4.2 HOURS / MONTH

we
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Average Time Spent

OBERLO  on TikTok Daily

TikTok users spend
an average

92 MINUTES

per day on the app.

(BusinessofApps, 2019)
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907%

of all TikTok users
access the app on
a dally basns

KiC b4 (f \,

Nine out of Ten TikTok Users

Use the App Multiple Times Daily

BASAR
ARAR
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TIKTOK OVERVIEW

ESSENTIAL HEADUNES FOR TIKTOK USE AROUND TH

MONTHLY ACTIVE ACTIVETIKTOK U‘vEPS NUMBER OF NEW TIKTOK FEMALE USERS AS MALE USERS AS A
4 ("P. PAF APP I LS AR( THE PERCENTACGE OF TOIAL PERCENTAGE OF TOTAL

FEMALE AND MALE
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TikTok users by age

More than 1in 10 TikTok users are older

adults, as of March 2021. ‘BJ’?)” SJ'U’J‘ Lg °J"~*§ 43:;"‘*3 Uab ijj-; éJ-*S L;M JLQ-C‘
» 10 to 19 years old, 25% e C e e L. . 3 £
. 20 to 29, 22.4% L5 G0 3 duoliie 8L o ¢(dd] 0]l QS AR Y ool
« 30 to 39, 21.7%

- 40 to 49, 20.3% Llole 301 oy (O.Q‘)LQ.CT

Source: App Ape via Statista
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TikTok App Conquers
the Teens of the World

41%.

of Tik Tok
users are aged
between 16

and 24.
iGlobatwebindex. 2019)
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How do ads appear to users on TikTok?
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TopView

Our Product Portfolio

- Reservation Ads -

Branded Hashtag
Challenge

Brand Takeover

in-Fead Ads
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TopView Brand Takeover In-Feed Ads Branded Hasn

TopView

Avideo first format that presents your brand on the best and
unmissable placement of TikTok, capfuring full user attention with

sight, sound and narrative.

* Leading access to user attention - showcase your brand on TikTok’s most
premium real estote.

» Up to 60 seconds of full-screen and long-form video, with auto-play and
sound.

« Distraction-free viewing grabbing 100% user attention,

aogalsl
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TopView

Jd' TikTok

Brand Takeover

In-Feed Ads Branded Hashtag Challenge Branded Effacts

Brand Takeover

Immediately hook user attention with full-screen static or dynamic

display, delivering strong visual impact for your brand.

« Capturs user attention through a full-screen visual experisnce.
« Multiple creative format options with static or dynamic display,

« Both 3 second |PG and 3-5 second video supported.
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TopView Brand Takeover

ULIKE

Vare styfiah and cinsey

In-Feed Ads Branded Hoshtag Challengs Branded Effects

In-Feed Ads

Tell your brand story like a TikTok creator by integrating video content

inte users' "For You" feed.

+ Appearin "For You' feed with up to 60-second of cute-play video with
sound,
» Users cdh 'like) 'comment| 'share), 'follow, ‘shoot videos with the same music'

etc.
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| Takeover In-Faad Ads Branded Hashtag Challenge Branded Effacts

Branded Hashtag Challenge

A one-of-a-kind engagement format that taps into user passion for
craation and expressicn. Delivering strong brand awareness with a

level of engagement that goes far beyond a simple click.

« Invite all users to participate and create content around your campaign
theme, with ail UGC aggregaoting in the hashtag challenge pags.

» 3to 6 day package options with supporting media placements, creative
guidance ond seamiess setup.

» Average engagement rate of 8.5% through likes, comments and shares
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TopView

L B QST « KA MOT

Brand Takeover In-Feed Ads Branded Hashtag Challenge Branded Effects

Branded Effects

Dial up the fun with tailor-made sharable stickers, filters, and special
affects. Unleash the potential of your creativity and watch its

popularity grow.

+ A creative and fun visudl experience that engages with the camera-first
generation.
* Uniting users around the world with visual ianguages that can span time,

place and culturs.
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How does the TikTok ads auction process works?
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Why

Bidding

Mat_fers

TiKTOK:ForBusiness
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Tg3 s OMel sliall Jon aS
How does the TikTok ads auction process works?
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Advertising campaigns on TikTok
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Setup Ads Manager Account
Campaign structure

Campaign level

Ad group level

Ad level

Creating a campaign from scratch

Campaign performance evaluation
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B ool Lol
Lecture Objectives
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Setup Ads Manager Account
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TIKTOK For Businass

. g renon Revaurem Bunoce

Don't
Make Ads.

2 Make a

Connection.
e

TikTok Fer Businees is whare you can unleath your beand 1 crective slda. A fully
Immsrsivs o [wdgement worlkd where thete's on oudience for every voice,

No matrer how g or small your business. no matrer what you're making or seling,
we believe your brand deserves 10 be dizcovered nere,
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TikTOK For Business engisn @)  seesrent

Hi,
Create an Account
CountryfRegion Edit Time Zone
{UTC-05:00) America/New York
Business Name Paone
uUs +1
Currency
uso
TikTok Ads Program Terms .
Lt Upceced June 22 2020
Wloome 50 TikTok Aoy Betors pou parscoate ¢ the TikTos Ads Program (s Selined Deicw), pleass mad 1he tarres Selow camt iy

25yl i DE 1OTLIBT 10 DIDWER YO COTROT 13 Thasd 181 ™A De're procoecng

Ey cicking My, you COTM you Nuve M0 3nd Undes1cod and 20'es 30 TR Tok Aos Progiam Teoms | TRToN Aoy Platform
Payrwrt Terms | Acvertineg Duideires anvd Thlek Data Sowring AgTesment.
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TIKTOK: Ads 1

B ode Sgendy Poynam O A g 8 Noe Dwiverng

0.00 Yo Crendy heve 10 s P Creste ore

Trends JUVOSOR - XUVTO8 M 3

Carit e oM OG0 TR Cony VR Corveriy s o
oo0c a0 0.00 o 0 00% 0 0.00% 0 0.0C
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Campaign structure
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Campaign level
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Awsreress Comideration Convervion
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Settings

Campaigh Name

Iaffic202162161 52606

Create Split Test @

ot mare irsiqhts intn Your ads oy AR fastian yaur steateqy

Budget
B ™Mo Lamt

Split Test duols Jxds adaind dhoxdl (S giue SN (0
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Ad group level
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Ad group level
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Campeiy

Ad Craup 3OO TRES) R
{7\
Placements foire 8
Macr=wrt Trpe
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(‘ Vizes Dowrniowd Tagrting Sumenary
Creatve Type
At = aned Crostive Optensaton
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Placements
Placement Type

Automatic PFlacament

Leam more

(@ Select Placemen

- oy
a News Feed App Senes

Son Moe

el Lasm rote

(:' User Comment

@ videc Downlocad
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Creative Type

Automated Creative Optimization

Automated Creative Optimization will automatically generate combinations of your creative assets (images,

videos, and ad text), and deliver high-performing combinations. Learn more
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Targeting

» Audience
» Demographics

¥ Interest & Behavior
Target users based on their interests or behaviors,

Add Interests

Target users based on the videos they're Interested in on TikTok

Add Behaviors: Video Interactions

Target users based on how they've Interacted with videos on TikTok

Add Behaviors: Creator Interactions

arget users based on how they've iIneracted with creators on TikTok

» Device

eyl BB ] i g3 el e Clugiw)
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Budget & Schedule

Budget

Daily Budget t least usD

Schedule

2021-08-14 20:34

Time Zone: UTC+02.00
B Run Continuously

© Your ad group will run continuously after the scheduled start time.

Dayparting

| All Day Select Specific Time

gaonlly olall oo
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Bidding & Optimization

Optimization Goal
Click

Bid Strategy

Bid Cap

Keep your average cost around or lower than your bid

@ Lowest Cost

Magmize your number of results

¥ Show More Options

JLx.,w)’\ UOJ'; uhz,u\
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A Hide Options

Billing Event
6-Second Video Views (CPV)

Delivery Type

(® Standard
Your budget will be distributed across the scheduled ads delivery time
Accelerated

Spend your budget and get results as quickly as possible.

Libsell gogs &, la) £3LY) Sl o ol
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Ad level
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Ad Setup
A quick one-minute guide to help you understand how to get your ads approved.
Learn More
Ad Format
Q Single Video BA single Image

OV (3 y540 9l 9248 bl plasciu (Sos
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Ad Details

Uplcad Creatives St irspeaton

Video view moormmendad VNG sech

- Uploac <+ From Libeary - Crzate
Fue o e bow— an v A e - o on ! Fiw Sior
¥ 3how more fommat regrisomett lor $he selactod ooacesest

T & Link

Display Name

Sherey Toat o & Tearslaticn

Call 20 Acton

Loarn more

Onedsinal) yelaii Sl O Luolds dglasdl oda (§ su
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Create 3 Video

/2021

Video Tempiate®
e Tagnplews
rape to Video Coaner nion

Stdeshow style video templates and esasy-
10 U video convernon tools

Smart Video Soundtrack
Chowrse Mike QDuick and Lasy
You con choose Tom a wide vaniety of wdes

templates and generate vidoos based on
the mMages you provide,

How %0 ute Creative Toos >

Use our lotest ad templates 10 itsple yoor

creativity!
Smart Video
! Smartsoanditeck M Rewt o Videes
Vpioed mages end vided U s 1O Qeierate
& vides

TikTok Video Editor Q15D

B Ttk HettABe  Ouiek teting

Add popalar TiKTok music 10 your wieo and
uie editng tools such a our video cropoer
end obyort rernoval 1ood

Al Sgimmall delinal Wilgadl (yo dydall g5 el i 4843
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Creating a campaign from scratch
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Split Test A/B

Create a custom audience and a lookalike

audience

How To Create a Pixel on TikTok?

What to do if the campaign is working

well
/not working well?
Support and help on TikTok

Course Summary
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Settings

Campaign Name

Traffic20210910182606

Create Split Test [HEW)

Q Het mors nsichts intoyour ads oy A testing your straisay.

We'll shoiw your split test to 2 separate audisnces to give you data-driven resufts:

b

................. ..................

1.Complete the ad group and ad 2.Select a variable and create 3 View results for insights into
settings for your contzol yout test ad group vour strategy
Budget
B NoLimit

Create Split Test
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Setup

Split Test Variable

Creative

Targeting
Creative

Bidding & Optimization
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Create a custom audience and a lookalike audience
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Create a Custom Audience

Select an audience type
g Customer File
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How To Create a Pixel on TikTok?
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How To Create a Pixel on TikTok?
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Create Pixel

Pixel Name

Installation
Type Manually install pixel code E Install pixel code by 3rd party tool

You can paste the pixel code into your Connect your site using one of our partners

vebsite manually including Shopify and Google Tag Manager,

Learn more

By clicking Next, | agres to the TikTok Business Products (Data) Terms Cancel

« I >

Google Tag Manager Jie
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What to do if the campaign is working well / not working well?
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I Bidding & Optimization

Optimization Goal

[ Conversion ]

IBid Strategy

(® CostCap

Keap youraverage cost per resull lower than your bid.

I USD/Conversion

Lowest Cost

Maximize your number of rasults

¥ Show Maore Options

Bid Strategy duels susuius of (Ses il 3305 cpe Yo
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I ¥ Demographics I

Location

Clear All

Cairc %  Giza Governorate <

oarch for or select a

The actual ads delivery may vary depending an the supported locations of different placements,

Learn more

Gender
‘ No Limit Male

Age

Female

No Limit 13-17 |

N N N
18-24 —’ 25-34 35-44 1' 45-54 55+
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Creative Type

Automated Creative Optimization

Automated Creative Optimization will automatically generate combinations of your creative assets (images,
videos, and ad text), and deliver high-performing combinations. Learn more

Automated Creative Optimization 4wl
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Status Budget Total Cost © CPC < cPM = Impressions ©

150,983
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Clicks =

28,823

44

19.09%

Conversions

CPA = CVR ©
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Support and help on TikTok
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How can we help you?
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