Jsemmall L)) pe Ggud

oo Jee] — dbgaze Fobl juax



401 1 Fdol | rdol |

Jgamall Ca3lgll (gawddl (e doddn

oS S gims

Mobile Marketing Jgesall (a3lgl e (gguddl Olewlual @
Campaign Delivery Options 4éleddl ezl Lo gs 3,1
Mobile Advertising Jgassll Caslg)l plasaiwl OMeYl
Channels Integration ,= gl e el e

Mobile Search Jge=al Caily)l Je =l e

Mobile Analytics =3Vl egasy bl Jd=s o

o3t Joe] — dbgaza Boaol e

aogalsl

Jo<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

Jgeall La3lgl e 39l lbowlual
Mobile Marketing

dﬁ.o.z.o.]\ @L@J\ oj€_>7 Lﬁé\)},@_ﬁj\j ubu\z;.j\ J

Jgamall Ca3ly]l f‘J.:ici,wlg el Gl dd>)g fw\ &y @

o Jeel = dbgae F9hxdl auex

Joc!



401 1 Fdol | rdol |

Jgaoll Cailgdl (grgudl ye dodio

bl (3 Jgammall Laily)

Personal (gasd jlg= Jgem=all @
Usozmall (§ 397 g0 drlizi bo (5 @

S Y 4bo g Jgomall Lesls o

M) o Vg B gl alana Jons Jgommall Ciily)l o

dol il @b gl wlans o

Ly oy o @bl o

D Jae) = Asghoms Gyl s

y-o-<l



401 1 Fdol | rdol |

Jgaoll Cailgdl (grgudl ye dodio

o Jesl

T gamall Lslgl plazuinls Grged! 130

Reach clidlea) @Sl i Jguegll @
Highly-targeted peisll Colagiw)l

eldae e a8 d> U] dads wlle (e Jguaxll @
Moadl dg> cpo S0 Jgwl Jelazll o

— Aosioee Binll uar

Joc!



401 1 Fdol | rdol |

Jgaoll Cailgdl (grgudl ye dodio

Jgemall Cailgll 8541 (3 )guadlly bl

o Jgaall Cailgll on> @

ol B3 (8 B39 g0l Aggull 8,091 pe slaall dsgl @
IV sl (§ 895l LIl (S 5855 pus @

Gl plasil (po Lo Y Bidaa)l duadl Jlaed Cawlio p& @

Oredsiuesll @das ) liss ()L“*;;}\(Qbﬁ@ .

Jocl

o Jos] — Abgame B3all puax o



Jgaoll Cailgdl (grgudl ye dodio

Marketing Funnel (AIDA Model) ®

Buyer Personas ¢lide daulo 0gd @

-— Purchase Buyer Journey sladl (§ sDeall bl @

Conversions sMeall Jogos ¢l s e

aogalsl

J-o-<cl
it das] = A ghons 3anl) pua VIY,

L ALY A AT Y

401 1 Fdol | rdol |



IV R I CIN]

ol Jasl — dbgame Goixl e

asolalsl

U_ se £
U Joo B
ML AN A ACACE MY



401 1 Fdol | rdol |

Campaign Delivery Options

Mobile Messaging 4.isgwd! J5lyJl @
SMS 8 uadll 5l leas o

MMS 8adsiall Jaslu gl culd Jileo JI colous- o
Mobile Applications Jgesal wlagdas ¢

Mobile Websites Jgo>xoll x81g0 @

o o] — A gz (Bisl puaz

aogalsl

Jo<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

Campaign Delivery Options

Mobile Search Optimization cowdl e diggi @

QR Codes WSl duas e
Augmented Reality jyaoll x314)l @

Virtual Reality (92148 a8lgll @

o o] — A gz (Bisl puaz

aogalsl

Jo<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

gl J5la,)
Mobile Messaging

SMS 8 uadll J5lu I leus

Short Messages Services ®

8 psad)l S5l hlods dannl e

Text-based, Characters Limiting :lgailas o

Short Code _raisall 50,1

Opt-in, Opt-out, & Alerts Juoadl 2o Jelazll

o Jes] — dbgame Boal g

aogalsl

y-o-<l

L ALY A AT Y



401 1 Fdol | rdol |

gl J5la,)
Mobile Messaging

SMS 8 a8l 5l )l clous

B puad)l S5l JI Ololasciw @

Promotions xsdly yo9,2]1 e

Greetings & Loyality sDlaall zo dadls 48Me slog colingsll o

Push Notifications Messages dugwiid! 5L, o

o Jes] — dbgame Boal g

aogalsl

y-o-<l

L ALY A AT Y



401 1 Fdol | rdol |

gl Pl
Mobile Messaging

MMS 8sdsiall Jaslu gl old Bl JI olous
Multimedia Messages Services ®
Badiall Jaslu ol uld Bl JI lolusciew! @
Building List M)l a3 by 4,4,5 o

Ethics pdleg Jalgs @

aogalsl

J-o-<l

o Jas] — dbghe B9hxl gz .U.._ _]..L.I



401 1 Fdol | rdol |

gl S5l
Mobile Messaging

oy Jas] — dbgae il e

VR ddelad! dsguall colousll
Interactive Voice Response ¢

Load] oda Slolasciw! o

Joc!



401 1 Fdol | rdol |

Mobile Apps

Jgemall Caslgd) olalas

Jgamall ladas doanl @

Android, i0S wlaukadl o &S o

Play Store, App Store wlauaidl j>lie @
ASO o)l jegls digs

o Jes] — dbgame Boal g



401 1 Fdol | rdol |

Jgamall Cailgll xdlg0
Mobile Websites
Jgeeall 23190
Jgemmall @Blge (2 Lo e
Jgemxall Blgag Oolaudad (o 3,4l @
Jgammall Cailg)l aBlgo duanl e
x8lgall oda sl 488 o

Planning -> Designing -> Developing ®

o Jes] — dbgae Bgbl puax

Joc!



401 1 Fdol | rdol |

Jgamall Cailgll xdlg0
Mobile Websites

o Jes] — dbgae Ggaxdl e

Jgamall 23140
2Blgall £lgil @
roiedl 28 gall (ailas-

d>x59 xdgell dddeld (Suo wlid

Joc!



401 1 Fdol | rdol |

Jgamall Cailgll xdlg0
Mobile Websites

Mobile Search Optimization ¢l B diygs

Desktop $dax)l cwlsd! 9l Mobile Jgemall (de Gl o (3,41 @
(Browser, Mobile Apps) dalizwadl cedl (3,10 o

Search Engine ¢l OBy>0

Sl 15 @ gkl a3 gell g ¢

Search Engine Marketing ¢l &By0 (de MYl o

aogalsl

ol 15 (3 Hgelal (sladl Juolgill ol gid diggl @
J-ocl

o Jos] — Abgame B3all puax o



401 1 Fdol | rdol |

QR Codes

oy Jas] — dbgae il e

Jgamall Cailgll plasainl oSl duas
Quick Response Codes

oSVl oda clad) d,aS o

QR Generators o1gSYl slo wlgal o
3 S o (ppadsivnall Jelas o

doaidl odg) de g lolusuiwl
el Sta (polid @

aogalsl

J-o-cl



401 1 Fdol | rdol |

BIESN) c’é\j.l\ A
Augmented Reality

AR 3xall a3l

Augmented Reality (AR) °
I3l @319l 403 dnanl o
duadl o clo oS o

duaaill odg) e gire lolusuiu o
de s Guo oS @

https://www.youtube.com/watch?v=vDNzTasuYEw L;u«soy Jbo @

ol Jasl — dbgame Goixl e

aogalsl

J-o<l
Ui

L ALY A AT Y


https://www.youtube.com/watch?v=vDNzTasuYEw

401 1 Fdol | rdol |

o2 A8 &8lg)l 4
Virtual Reality

VR 21l ablyll

Virtual Reality (VR) °

2L 231g)l 4a5 dnonl o
duail) oda wlaudaig lelusuiw!
lelels So (uliB e

https://www.youtube.com/watch?v=FEwC798hNy| L;u«soy Jlie o

oy Jas] — dbgae il e

aogalsl

J-o-cl


https://www.youtube.com/watch?v=FEwC798hNyI

W HIPSNCIN]

ol Jasl — dbgame Goixl e

asolalsl

U_ se £
U Joo B
ML AN A ACACE MY



401 1 Fdol | rdol |

Jsamall e e
Mobile Advertising
5 oloall polic
Jgemall Laslgdl e bMeY! dusnl e
Jgamall_pe Sl glgil e

&MY Ol Zlxd Adeld (G (olid e
Channels Integration 3 gl ae el e
Online Media dxe3 )l Laslugll e

Traditional Media Ludadl Lilugll @

D Jae) = Asghoms Gyl s

aogalsl

Jo<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

Jgemall (de 0N}l
Mobile Advertising

Jgeall Laslgl Je e

Jgameall e yailly MY o 321
Jsamall Lislgl e UMY ol o
Highly-targeted peiall Colagiw)]
Measurable dgguo Ll Huld o
Cost-efficient duwlinall 421

Availability oo LSTB 99 LQT 3 Jggun dou id) Jguogll @

o Jes] — dbgae Bgbl puax

aogalsl

J-o<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

Jgemall (de 0N}l
Mobile Advertising

Jgamall_pe Syl glgsl

Text-Ads duadl UMYl e

Display Ads 43,0l el e
Rich-media Ads éneiall JaSlugll culMe] o
Video Ads gl cbdle]

Google AdWords, Google AdMob :&3del Mol 8)15] (3 dodsinnall olgaYl @

osdiw Jes] — dbgame Gobxll puax

aogalsl

J-o<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

Jgezall (de ODeYI
Mobile Advertising
AV Mol 7l dde b (o wlid
Mozl SUlo s e Bl s e b Y Llaue
ozl ddeld (Guo wld o
CPM, CPC e
CTR e

Conversion Rate ¢

osdiw Jes] — dbgame Gobxll puax

Joc!



401 1 Fdol | rdol |

Mobile Advertising

AN ezl 7l ddels (Suo (ulid
Return-on-Invest (ROI) alall Wlally dalSill Gl @

Google Analytics :bladl Judos (§ dodsvivall olgaYl e

Jocl

o Jos] — Abgame B3all puax o



401 1 Fdol | rdol |

39 Ol gidll ae e
Channels Integration

Online Media Integration d.e3,J| 1a3lugll

Online Media Integration &wdJl baslugll 2o Jgemall (ailedl gros @
Social Media Channels (sl (bolgll 23190 o

Websites cugll x3lg0 @

Email Qo IV aonll e

aogalsl

J-o-<cl
i Jas] = Ao sima Gyl guax iju

L ALY A AT Y



401 1 Fdol | rdol |

39 Ol gidll ae e
Channels Integration

Traditional Media Integration dadad! laslu gl
Traditional Media 4udadl sl gl xe Jgamall (ailg)l gros o
TV Ogiadil e

(Short Code ¢lasiwl) wle pdl ccnlislusll e

Radio gol,Jl e

oy Jas] — dbgae il e

aogalsl

Jo<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

39 Ol gidll ae e
Channels Integration

Traditional Media Integration 4Jdad! a3l gl
Geo-targeting °

Outdoor 4l Jaslugll e

QR Codes, AR wluds plasiwl

Newspapers & Magazines c&M=allg ca=iall o

o Jes] — dbgae Bgbl puax

aogalsl

Jo<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

SN @5.9.:3 DL Jd=a
Analytics

Tdialiog dwlid LiSes I Lo @
Limitations Jge>all ©Olle Jud=3 (3 ©lgaually wbasill e

Jgeall Cslg)l e gl ddeld (Soe ulid 4aS o

Jocl

o Jos] — Abgame B3all puax o



401 1 Fdol | rdol |

SN @5.9.:3 DL Jd=a
Analytics

Tdialiog duwld liSes ! o

Mobile Advertising Jgemadl &dle] @
Mobile Apps Jge=oall Caslyll elaulas o
Mobile Websites Jgemxall 28140
Messaging JslwJl coloas- e

Mobile Search Jgexall caslg)l e el g5l @

D Jae) = Asghoms Gyl s

aogalsl

Jo<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

1Y) @gd3g Ll Judos
Analytics
Limitations Jge>all ©lle Jad=3 (3 ©lgasally wbasdll
Obgaually bosil o
554=Y! e Cookies plisiwl Ligasm @
Server Logs wUasMall Jusud @
Hybrid Apps @bl Glus H,S5

Privacy due gsazll e

o Jes] — dbgae Bgbl puax

aogalsl

J-o<l
Ui

L ALY A AT Y



401 1 Fdol | rdol |

SN @5.9.:3 DL Jd=a
Analytics

Jgamall (3lgl pe 3rgadl ddeld (Suo (olid S
(o ddeld o ulid) Ol Ui o
MY Ol duolys @

Conversion Rate Jg=id! Jdsa e

CPC/ CPA Jelasl dakss e

o Jas] = b gins Goiol guan

Joc!



401 1 Fdol | rdol |

SN @5.9.:3 DL Jd=a
Analytics

J gl La3lgdl e mrgandll dileld (Sio (wld oS
o dde s Gao ) Ol Jlia o
Audience Measurements )ggaxl dwly> o
Demographics 4l,¢ geo i @
Devices & O.S. Juad! plaig dodsciull 85421 @

Google Analytics, Adobe Analytics :bldl a5 (3 dedsciaall lgaYl @

osdiw Jes] — dbgame Gobxll puax

aogalsl

J-o<l
Ui

L ALY A AT Y



ol Jasl — dbgame Goixl e

asolalsl

U_ se £
U Jooo
e = A ACACE MY



