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Connect a new data source X

Share data on how customers interact with your business. This can help optimize ad
delivery and performance.

Web
= Connect your website to share activity that occurs online, including view content,
add to cart and purchases

App

Q Connect your app to share activity that occurs in your app, including installs,
purchases.

% Offline
Connect activity that occurs offline, including phone calls or in-store purchases
CRM

[ 5]

82 Connect your CRM to deliver your lead generation ads to people most likely to
convert.
Messaging

% Connect a page to share data about valuable customer interactions in business
chats.
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