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Marketing is defined to be the process responsible for anticipation,
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oW Jesl — dbgaxe @9axdl jux

asrolalsl

J-o-<cl
issue 01 wa



JEONE/JENE/JONE

Marketing Manager

Jxanlly 4S80 o Juo o)l dal> g @
(APIC) G & diidos plgs Jros
(Analysis) Jul=l o

(Planning) ladazcll e
(Implementation) Jdxal

(Control) 4sl,sll e

asrolalsl

J-o<l

o Josl — dbgame Ggaxl puer issue 01 U“JJ'U



740l 1 Fdol | Fdol |

Product / service
Price

Place

Promotion
People

Process

Physical evidence

o)l go3e
Marketing Mix

o Jes] — dbgae Fgamdl e

Gadsl / el o
srdl

(STD RSN
oAl e

odeladl 51,891 e
(drdlaall 4y bo) didasall e
Loldl Y e



JONE/JONE/ONE

ol 7ose
Marketing Mix

leade sy 355 01 LSy 45001 3 e Lgade larad! Sy (@) sbesdl (o @
sl g lallg cde oSl duliwy ¢ pandliadl olelym] oo diidlyo (So Y o oS @

o o] — A gams (Byisl puaz e



740l 1 Fdol | Fdol |

gl 7osall )lol duo 5l s gl JoLaS
Marketing Mix Synergy

135800 oliall o paie S gsame Jlaz] oo 4STGa poliad) o el dongis 0555 G
AL e o L Wley

5=2+2

o Josl — dbgame Ggaxl puer issue



740l 1 Fdol | Fdol |

dga==ll yolas
Marketing Mix Synergy

Jball Jee e
&Ly I Al el 8392 (S Laaldl el O (B guucall @l
AL LY (3 Buzlgially & rasdl augill dalie DS (40

laall gy ool (§ Bagzs A g5 e

aronlsl
oozl
o Jeel — dbgaze @gixl jax issue 01 (NS



740l | Fdol | Fdol |

.Q;

) ”(‘W**'Q’» 353" A5y PEE 13l
Why We Need Marketing
Segmentation ?

W‘U ol d>l9 wldo 3929 Juowiwad! (1o oY

Azl Canso Jros (S ao Joladl W sy (5 sl ) B gl opanits J] lises 1

...because one size does not fit all...

iRt

S0 lac] — dlbgamo (§adml : i
oW Jesl CLESNUTE-ESIF Ve S issue 01 (MM A




JONE/JONE/ONE

lasdl @uads’ <slga]
Segmentation Tools

I JCEN RGNS NI

I8 -

o)l lgall cdipaall -

Wl ex>- (Bgudl LS -
ol - Bl o> -
WJL@U\ - dalo 5] x> -

S glud| Ol ]|
f\my\ x> -
f\my\ Aoy -
dad gioll Bolaiw)l
4yl leMadl slog
Ol dlins

el -
E I o -
-;-Ujlz.” 5L_¢> 5)33 =

asLull -

el daall -

ol -
izl -
TN
Byl
Jsl
ol

1 dumo g Soud| ol il |
dunz il olayll -

o Jos] — dbgaxe Boal pex

&é\gu\l\ -
3Ll Cudlud -

@,

aronatsl

Jocl
issue 01 U'"'uj'.'"!

0001 BLASE M ACAD S



JEONE/JENE/JONE

L“;&MJ\ M_Q_J 53]

Residential Segmentation

J.&o L)‘j\.su.o.” u»l.wi L;.C ubj,o}uo Jl Léj—‘“—l\ {Q.M&Qi
J—c.z.” ¢
Bf:}” (m?:}gg\ SL&}J\ 5)9 4l.>fo J
(Eodl) uizedl @
Jal .
(Aa5)) dsgel

o Jeel — dbgaze @gixl jax issue 01 (JAA A



JEONE/JENE/JONE

L“;&MJ\ M_Q_J 53]

Residential Segmentation

J.&o L)‘j\.su.o.” u»l.wi L;.C ubj,o}uo Jl Léj—‘“—l\ {Q.M&Qi
(o.u.l.au.’\ o
cpdl e
GuclaxzYl Aol o
(JseY)) dpindl

o Jeel — dbgaze @gixl jax issue 01 (JAA A



740l 1 Fdol 1 Fdol |

Marketing Practice

”a}lj‘” . . ‘\
o )l Olarg oS il szl o A1 2o Ads Ayl Ol ain el Oldedl Ol o
Slaig Al ) ABLaYL Sbgadl pe S e g5 g2

arollsl

J-o-<!

o Jas] — dbgame Geamll unxr issue 01 UJ.UJJJ



740l 1 Fdol | Fdol |

Marketing Practice

HWSIlg oleadly JabIl ol

o Jes] — dbgae Fgamdl e

arouatst

J-o<l
issue 01 UWJ-U



740l 1 Fdol 1 Fdol |

Marketing Practice

o das] — dbgame Bgaxll iz

arollsl

J-o<l
issue 01 U'“-U-'-!



740l 1 Fdol | Fdol |

Marketing Practice

Sig) plakally 6 guuI plalall Jto diliseal) 4yl BIA Coaslis I bzl (yo Lydall 3153

\.lifbg L%g)g‘;)’\g LSJ@AJ\ fb,la_]\g

asrolalsl

J-oc|

o dos| — Abgaza Fsa)l e issue 01 UWJ-‘-!



JEONE/JENE/JONE

Sl Jaad (ula (e apunsil]
Life Style Segmentation

duoeal] @2l e Ol lasYl &l J) sl clsgl § dgraall oo laodl Cugs

3

oW Jeel — dbgaze @izl puex

arollsl

J-o<l
issue 01 ULUJJJ



740l 1 Fdol | Fdol |

Sobud! ool

Behavioral Segmentation

il duadl aad e oWl dosall Gl gll e dabiseall $199) aellaall po wiSJ1 4345
A8\0a)) dasdl puieg

aronlsl
J-o<l
. &

o Josl — dbgamo Goall puexr issue 01 UJ.IJjJ-!



“WRIHIE IV CIN)

?How To Sell Services In Restaurants

arollsl

J-ocl

o das| — dbgazo @bl prax : '“'i“
P15-F05 issue 01 v <00



740l 1 Fdol | Fdol |

Conkaoll J213 daps Lo Sl o

arouatst

Jocl
issue 01 U"'UJ-U



JEONE/JENE/JONE

Olodsd! (e B S de gazen L] 2 20 (Radly 2l slabll Gleg ol )

arouatst

Jocl
issue 01 U"'UJ-U



OlodSdlg lswied! (o (3
Difference Between Products & Services

i)

3929 ) L9 duwgale pe Sdbo 399 L9 duwgalo

JONE/JONE/JONE

Sole
b psing yolaall Al pe oo gyl Jlgb ol dnt
Jac|
R issue 01 ULUJ.IJ



JEONE/JENE/JONE

OlodSdlg lswied! (o (3
Difference Between Products & Services

o Jes] — dbgae Ggbdl puax

asrolalsl

J-o<l
issue 01 U.I.IJ]-IJ



JEONE/JEONE/JONE

T Oledsdl (@gud die dilelin Coo U b
?What We Consider In Service Marketing

O lousd!

(;SJLO 3979 lg) udg dewgalo p

Cailelyn o (S Lo

1Y doegin LY 2299 a8l O8WJL @Lo.iza}}\ Cou @

Dl agowd 0grdg po (rlelall N dolal

arouatst

Jocl
issue 01 UJ.IJ}.IJ



JEONE/JONE/JONE

T Oledsdl (@gud die dilelin Coo U b
?What We Consider In Service Marketing

1O lodsl

bpxing splaadl dipl 1

Tdilelye czo sl L

Slalall (3 o) BLs B35 sulas ackaly Jos o O o @
eabaoll rasdl Jg2-5 (pe Lol dddeadl S 3 LT S Jaid
AZ9F 32

Lo BlgiaYl (S Y julaall odng o

asroutsl

J-ocl

o Jas] — dbgame Geamll unxr issue 01 U"-U"'!



740l | Fdol | Fdol |

T Oledsdl (@gud die dilelin Coo U b
?What We Consider In Service Marketing

‘ol sl
Lgoaddo 09 g Juaddl (S Y

PVREs)

aroltsl

J-o-cl

3 | — b samn (Bohme)l : j
o Josl — dbgame Ggaxl puer issue 01 (MM A



T Oledsdl (@gud die dilelin Coo U b
?What We Consider In Service Marketing
qracs)
o355 oS Y
Cailelyn oz (U1 e

W 2o o 0985 O ety amed I Lgiyss oS Y loasdl oY o
L) O pe by Loy el @L,U\j Llewd) ]

J.A.A.x.” ij ul.nﬁ.sa;:,\\j uajj.’J\ ﬁ\m\u&ww\g o

740l 1 Fdol | Fdol |

(wJo.o.UJ«S\ ﬁgJ&U
292l Lo D ggdl 0dd (S9d pde Al> (§ sl o
ol blad 48ls) of Al Judas )
a.u:ulb!l
osdie Jos] — dbgao Bsaxl iz issue 01 U-UJJJJ



JONE/ONE/CONE

Olodsdl 0ds) RATEER 73 g
RATER Model

S oadaall J515 edaall L] lan ol

it Jae] = Wogiomn Gghnll oz

sssss



7 4.3}
tH

(V)

(0p)

ﬂ )
3% §
= > 4
A =
W c 4
i 8
39 °
o 3

] jorgd 1 jorgd | jorg

P15-F05



740l 1 Fdol | Fdol |

Sloglasll opo ST
Assurance

‘ “ “‘ "..li .

M» N N

o Jes] — dbgae Fgamdl e

arouatst

J-o<l
issue 01 U.LUJ.IJ



740l 1 Fdol | Fdol |

dwo golo
Tangible

arouatst

J-o<l
issue 01 wa



740l | Fdol | Fdol |

sssss



JEONE/JENE/JONE

Lalaie )l
Reliability

s S P
agi),-l'u
®09 '4,,':...‘,*‘_;‘,
Lupd, proTs 24D
)a\i\la.r.ﬂh Jpmad)
Ay A kel dep T
20000 20000 100  unt s
15000 15000 100 umt o - 3o
1.50000 150000 100  wnt S
200000 200000 100  unt oy
4,000.00 400000 100  unt e
30,000 00 #wsusssss 3 00 unit l-r»).ﬂ-}-ﬂv_
150000 150000 100  unt Al
250000 230000 100 unit R s
150000 150000 100 unt Vo duwisygisie
43,350.00 sy
X > A\l
43350.00 F gl
43350.00 g
0.00 i
9 deludl Gua) 22
23/03/2022 03:57:34»

YW‘M&‘;'OJM Jlaal 2y
h}dl &B.,Jlal_a)i-l w‘} Jip
asroutsl

J-oc<l
o Josl — dbgame Goaxdl prex issue 01 wa

0L M M ACADO



I 8 ol

How To Get Orders

arollsl

J-ocl

o das| — dbgazo @bl prax : '“'i“
P15-F05 issue 01 v <00



JEONE/JENE/JONE

oldbll 4 J8al
Order Collection Styles

oW Jeel — dbgaze @izl puex

arollsl

J-o<l
issue 01 ULUJJJ



JEONE/JEONE/JONE

Yyl die @alaal (3 plaall b SEL) Blas
Advices At Tables

JEVE| RNV |
pdlluly dopo s 008 &p09 Aol 03l v Al (e AT e llall Ay Aglall o s Lodis
1o liay rediwl 2
Sloghae b ol Wlagll (de @baas clyz] ] 09 lize 18 Lghuolasy 3b3)l ldla) Bl gowd

B 0 glrlisl 0gd J9l>g Fomog Bgie oS >l ol o> bl

arouatst

J-o<l

o Josl — dbgame Ggaxl puer issue 01 U.UJ}.U



JEONE/JENE/JONE

SYglall s palasll (§ pladall s A5y wlas
Advices At Tables

1 Oluo gl pud 3

dcaac ) BLLYI 9T daslad) Dake)l e 2lo Oluogs add cddls dpy bo o dSTe e 090301 OB 13)
0 535239 o LS 351 (8 Sluogill Al padelud 8 eakaoll (§

dSalb ol de oS 4

EModadlly U sSallg BULYN Juolas taas 03 | Jo Sao pladall de3lay Ll e bl oy U8

Aol 481051 Olguagdly A1) dwluadl Jio Lols Sloglan (ST A8y20 o0 LT US4l

aronlsl
Jocl
o Josl — dbgamo Goall puexr issue 01 (A JAS



740l | Fdol | Fdol |

SYglall s palasll (§ pladall s A5y wlas
Advices At Tables

sssss



Yyl die @alaal (3 plaall b SEL) Blas
Advices At Tables

b)) ) olids pasvl 5

029, 9l Aol BLLYT e cgunll by @3 cgu3l dadlall puas Ledic

=

:Jie 48N adl lods el Linl ¢liSay dlin 0555 13 (3l & yal

P -
A' ”

DL § aclw 6
SULI s 20L] lashans 215 13 S5 § Aogmrs 4rlss 05301 O 3

DL 3B (§ Bae lual) A Il LSy wlgSily (akll 3,1 7l Bsasall mwl

o Jeel — dbgaze @gixl jax issue 01 wa

74ol | Fdol | Fdol |



Yyl die @alaal (3 plaall b SEL) Blas
Advices At Tables

480\ o0 ST 7

Cllall uST ] zliss 18 (g3l Lgallay 18 DL (g o 3! csllasMallg

oy 8Osl ae

:ngj.nj Cj,o uf 8
dalas £l31 48 L5] Cluol d8Lo) ol egildls e edhass ] 33l zlisw U3

.ngo}’\)dﬁ.} (o.é_:bhb\ dudi Jol>g ngu“wg Cj.o uf _‘QL,J_Q]\ Jols a.uulbll

o Jeel — dbgaze @gixl jax issue 01 UWJ-U

JEONE/JEONE/JONE



SYglall s palasll (§ pladall s A5y wlas
Advices At Tables

) ol gl (e aST 9
oo o el clagd (e uSTWy (L3 go ) Juolgll o0 UST
Al @3 bo 1S9 s il doyDUI dliwdl JLuol

5619 e wll de o>l .10

zo o Gty 03 3L Ol 1xis (3 ladg o e 0555 o Iyl

nliodl B9l (§ dapity pladall juass Olesa) fulael|

arouatst

J-oc|

i Josl = Abgione Soill o issue 01 UM

JEONE/JENE/JONE



JEONE/JEONE/JONE

SYglall s palasll (§ pladall s A5y wlas
Advices At Tables

48l Olgadl a3 Y (11

ALYl wlalally Jalally zhadl Jio 03l Lzl 48 (2l 4LV Sl9ad) 4dg5 (0 IST
bl Jobs duymis fliatedl digzrlio Lo S e Ogliam agil o0 28T

23 9d> Ld,el 12

AL S0 Lgme oy 8Ll e (S98adly ollasdladl (Al Buaie oS

d8laymy s Ogu3ll @lels (daslall (§ 998 ST Hla OE13) ol pene (bl 45 e 506 e cuST13)
Pldl 7 g

arouatst

J-o-<l

o dos| — Abgaza Fsa)l e issue 01 U.UJ}.U



JEONE/JENE/JONE

redl dads wie eakrall (§ pladall LU SEL) Blas
Advices At The POS

Gy ay8 055 1.

Aoldsoiwl 4289 ! blas el e e i Slanyd Coyds o0 ST
Jusolas (519 dliadl ColuaIlg pladall da3lay 40l s (e 155650 O o
Lo dpols

Dgmos Budly (S2.

el g Fad g sl (pe IST ccsldlall Jldiwl e

by ) 09zl 1658 Jl> (8 lsme 059 03b3)l Ol dlay paid
b3 3N Jobo]

arouatst

J-o<l

o Josl — dbgame Ggaxl puer issue 01 U.UJ}.U



JEONE/JEONE/JONE

redl dads wie eakrall (§ pladall LU SEL) Blas
Advices At The POS

Jbe S c,uJ\ blas fU:'zj fJ.>’=L.u\ 3.
wwugwﬁﬁuw\bmﬁbf\m\ﬁmwﬁt
dovo (o (38559 B Ll wldl Jol @8 ailbgg ol
uST e cdsuwll

dalize Ohls 1945 4

o8l ] 0bls| 43Ls) o Sl gl e @Mbaas ] o5byll Zlioy 13
dlig Lgllaall LAl sl el o audl blas plas O oo AST
Syl ol

arouatst

J-o<l

o Josl — dbgame Ggaxl puer issue 01 U.UJ}.U



740l 1 Fdol | Fdol |

el Al e @alaall (§ plakall ldb JsY ASlas
Advices At The POS

Aynie logliag Glawmy 13655

Alaizall Ol pddly LSl pe Ologlang dunae il g 3959 delu
 @,8)1 O e UST 33l A liadl OhLs b 93 (3 (Aaslewd ] Jio)
3 g3 g laglasll gy L5 das

ekaiie S 0955l 3> .6

So98 Olasa) elaiie SSio aud! blas plasg pladall dadls o (o ST
2l ol a9 0g33el) ()95 3% s> b @8 . 4aiI Db oSl prax
ROIAPP

aronlsl
oozl
o Jeel — dbgaze @gixl jax issue 01 (NS



el dlas die aalaall (3 pladall GlLb J3Y Zlas
Advices At The POS

roladadly wlasMadl Juxwds 03 .7
I ladaslly OlasMall Jomady 03 . ogie @lady (L3I &0y (po il
SlasMall ode pasil  pladally dodsdl 83929 audl plas Olaw Lggeda
ele i adl ddacy lasyd elol ¢y
BB 3l 3165 Olass .8
Byl ls M apdl das (§ (absall (po B dae chiad Of 0 ST
Olouws g 8 Sl lllall dglga) crtleladl (pe B8 dad 2l 0S5 O o

arouatst

J-ocl

it Jael = bgione Spinll o issue 01 UM

740l 1 Fdol | Fdol |



o dadi wie ealkaoll (§ plakll wldb SELY Blas
Advices At The POS

el dags dalss Je Jadl> 9
palaall &1 IS (S5 o Ayng Al gl At 055 O
WSTy plaiie JSag d-luall @ity Calasiy 08 . (3L3 don o diy 4899
Ao cadaidl slge 3929 (o
elixlg a9y Jola3 110
Jte Ohle pasctaly el 5L3I go cllalad (3 ajimag Blge W31 oS
OF oS GlisYlg $a9)l Jalatd]  alatie i "ellind " o "l S
Sy By0 B39l e mgazmin 189 dula] AT 3U3 dsymd Jams

aroltsl

J-o<l

o das] — dbgame Bgaxll iz issue 01 ULU]JJ

740l 1 Fdol | Fdol |



daul JI 8 ol
dazo 9 Al a iyl

Promotional Tools

arollsl

J-ocl

e Jas) = Wsgime Binll s issue 01 U

P15-F05



4ol | rdol | rdol |

b9 Al 429, Ty @gwdl WYLa) s
Promotion Calls Mixture And Marketing Offers

O
Advertising

wasadl olioll grgnd

“Personal Direct
Selling Marketing

Sales
Promotion

o das] — dbgame Bgaxll iz

aroisl

J-o-<cl
issue 01 me



JEONE/JENE/JONE

Advertising

ATL & BTL zasas

UMY

Direct Marketing
Public Relations
Sales Promotion

Personal Selling

o Jes] — dbgae Fgamdl e

olbedl (39l
dolad! culaMa]

Olaall 79 )3
(9a_><_w.ﬁ' 5 \@7«.‘\

asrolalsl

J-o-<cl
issue 01 U.UJ}.U



JEONE/JENE/JONE

Olasall 7095 .1
1.Sales Promotion

J‘Lﬁ&ﬂj‘ Sl L>LC dod ) 4.,%.9‘91 M dosd 4.9[4:}’ dodSeio | d.ngd\ C)b;)j\ R du=>|9 L@)l

It is one of the promotional tools used to add value for a product

or service on the short run.
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The planned and sustained effort to establish and maintain goodwill

and mutual understanding between an organization and its publics.
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Press conferences
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Corporate social responsibility
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Corporate literature

Corporate hospitality

Videos

Special events “celebrity store openings ”

Website
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* |t is the obligation of the organization to increase its positive effects and

decrease its negative effects on the society.
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Corporate People
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It is good to select them from a field relevant to the character of the industry

e.g., Savola & Dr. Mona Radamis
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e Slice of life
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‘Donovan’s of Phoenix

‘Environment that whispers of [uxury.

A dining experience that truly impressess

A p/uu' to be; relax and enjoy.

Open Daily, Except Sunday Business Casual Dress
Wine & Cocktails at 4.00r Reservations Recommended
Dinner Seating at 5:00pM Complimentary Valet Parking

«Americal (st

DONOVANS

EAK & CHOP WO

Phoenix ~ La Jolla/San Diego

3101 East Camelback Road + Phoenix « In the Camelback Corridor
602.955.3666
www.donovanssteakhouse.com
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