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zoom in / out @lga¥l o LuiS (slas JSuiw SEO
IS5 anll

-

( 0%s pls sill aazll dsdgo caallol 2a)
Josllg asliwisy csgll Googlesa)
You've just launched .oV i ads
a new site and Google hasn't had
.time to crawl it yet

&l &dso lia) oﬁgiwlww
arde sl 359 Ko ¥

U5 o Andge ols siall e o) 13]"
i owlw¥l 9 eils fesdl olS e
"19250

N\

Googlels csall o gdsall promai o el polawyl B A
The design of the site .ads 3 =il Jzs7 e wloglaall ol gélsall
makes it difficult for Google to
billion seﬁarches perday 7 wl,lle

.crawl its content
Ooxxianty (proxxisall (o 90%
~N g &so s eiall el WIS e
| ezl e Google iwluw giai _ o )
Your policy blocks Google .g5sll 6228 .Google 9 oo S, ol 13] SEO - Starting )
from crawling the site Wl clowdlaol Wl ds ez b e8lsall sosxmusall lix, 85%
_J Jzs7 8 ¥l anaall (8 az )0l
h N
izl dglro ais Uas> Googlesals - .
Google received an .s8g0 | e L:u V97 ,_,aL:wNI ‘)‘,80%
error when trying to crawl your eluidl )18 sl Jus cuw)l
\_ " J 2020 ple) SEO wlylas]
( Keyword Research: find and ) ( ) Number of searches in Google in
e < 2020 R
research alternative search terms bl ol o o el Loge o aulas -

that people enter Sl 30 9 Lolidl Lglsa, Lall \_ _J

into search engines while looking — Lo £9mse of candl sl ol
for a subject. it provides a road Lgis el
map for both the design and i ( \
developing the websites and Y,
content
N
0 . :
7~ ™ Process of developing a technical
is the process of analyzing ol i | S LlSUl Juls dglos oo Oleia) 448 alas sk allas plan to ensure effective use of
the keywords or search phrases Sl iz il el ol 8blS codl w5 jzal Jleall plaziwdl search engines [Jas a marketing
that bring visitors to your website. wlalSl dal=s ol sl g850 il sl @l Gle i astigans tool affecting the online visibility
the starting point and cornerstone gl oy alall alads g anwd I al ole cug anbo sl cus isel of a website or a web page [Jon
of SEO <L assdaall b ol J iz the search engine's unpaid
. ) results.
4 N
alo wls dwws Jl oledSIl o dluilw
Meta Keywords .a=aall \_ )
Attribute: A series of keywords
.you deem relevant to the page N\
. J ( wle el Gl g8sall sgls 830
cuwliall &9.6“ [S3CTY sl wlf)zo
ssgo wle wlriall W) ol ge
9553 anmnsi )| lalSIl @ loww agd Increase your website's visibility
. I ole 50l on search engines and attract the
Under;.tanding keyword Iz e gdlgall Gz ob Lo right kind of traffic [Jto 'the right
.attributes to be able to evaluate feall \_ -pages on your site )
e ol OIS e Guwm g S ~ ~N
- Sllac Increased Site Traffic - Site
4 Ranking - Customer Engagement -
g 8ag!
Increase Conversion (Sales) -

- AN J L J\ j
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is just a collection of files (HTML
web pages, images, CSS files,

Website ) etc.) stored on a web server.
wlxaw) wleloll (o dfgoxo igdsall

Gotits gl HTML 4 ) 9ally
wlalogCSS .+ Lle aijxall(ells W] Log

_ o Y,
e ~N

Web page in its simplest form, is a single
) —— | HTML file. L] 8 sl dmio

Cilo LJSLIHTML 5515,

81,000 searches per second81 wali
7 -sazloll aslll (9 ez dulas

‘ N

N

N

\. J
4 A
adds the color and layout to the
page. CSS describes [Jhow HTML
CSS: Cascading Style Sheets N elements are to be displayed on
screen. CSS: polic o e @S
HTML sl Cagias vanilid] (le
sl | Lodazilly
\. J

4 N
is usually owned by web hosting
providers and have been
Web server )\_ optimjzed [Jto host websites.
Sr990) Bsloo 09, Lo ale 1,90
ailsgiy aipun pi 389 iusll asliaiwl
ugll gdlgo aslaiwy.
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Defining your .5 ol Jib ciglwlg Increase Awareness is the page (‘1|sp'layed by a
audience, topics, angle, and style \_ _J web search engine in response to
. before you decide e ~ SERP a query by a searcher. SERP: _a
S umd)zal@;a)mwdlclhdlw é
(" ) Ml s T el &S e
el il wliall sas) dygiall dnull el
E’Jl“?ylt»ﬂb' ‘E;JJL“ “"| < ujS ;‘Hﬁ means determining the needs of J
percetr;]:ii;t.’er oftin:?:s: your potential customers and ~N
: o creating content to engage with
particular keyword lor phrase Inbound marketing in SEO )¥ users on these topics. i (aizy Uniform Resource Locator, and is
ap:j:’]r;ecroggsfgfjstiitahe;ozal sliw]s «palaizall sMasll wlzlisl URL * used to specify addresses on the
\__ pag ) Keywords s JI LIS ol e Gle Juasll al>, need - research - decide - buy - 03d (9 pgre Jelaill sgizne World Wide Web. URL: oy
~ ~ s ) S LalSIL ol iy e 0 - i repeat e gingoll S ole om.aillwu; s
Keywords Terms ] ey,
ez Y tau )l o lelSIl guius y,
il Jolss 09 apull wlalSI ~N
selu] o> Jgudl o 0Y 13MbYI Lo
lgolasiul wlalluasy wlay e that allows users to communicate
HTTP: Hypertext Transfer Protocol M data on the World Wide Web.
: ) HTTP: gouws JoSsion il
wloglaall Jiig Juogis (o rsimal]
owliio wl tami )l o lalSIl awslio ) eyl aSuis e
wlelSl ez sz] ais Gun, J

it is a major metric when .auwus J|
doing a keyword research. The
higher the value, the harder is to
start ranking [Jon the 1st SERP and
compete with others on the
market using that keyword

Percentage of visitors to a website
who navigate away from the

Bounce Rate: website after viewing only one
) ) ———— | page. dustedl dndl Y] Jase

0¢ buss Oolain ()l g3 Jlg )

J
| lais 83>l5 axao 8adlice a2 gdgoll
High Competition High Search Short Tail 9 oisST sl Jas 9onl]. )
Volume 1 - 2 Words Max
4 )
. . is the specific asset users interact
Moderate Competition Medium Medium Tail with like the design, colors,
Search Volume 2 - 3 Words Max User interface (Ul) ’. themep ol ag2ls(Ul) (b
Jelin (il gdsall anlll JooVl
. , I Jie & esasuall
Less Competition Low Search Long Tail TR j LL:SA olelVl .
Volume 4 Words to above - N S 9 «0lsYls )
) . (" )
sl SSuiu JsT 0915 Blagwl st ’\_-
L;k J,.%:J.I‘TJ; U9» )I ” Q,S;;i S is the interaction and experience
00 el s Toline oS5 o 13| Isantatind e User experience (UX) users have with your website a, ,=;
i )| o Lalsl el (UX) & uxdly Jeladl oo
s N @990 &o Vgoxximall g gioty (il
J The process of looking for new or L pell sl
updated web pages. Google \_ )
\ Crawling > discovers .URLS. by following links,
by reading sitemaps. Google

oaYanYanYs

oA D R RSN

N

crawls the web then indexes
them. cuy wlrieo &l adas
lgixis pods @ raano sl o227
N\ _/

r 2
Automated software that crawls
Google bot “Crawler”: >\ pages from the web constantly
and indexes them. ca> s (Il @oli 0
Lo ol eloiall L.
N\ ’ _J

Lo Jsl 0555 Lo WL - gavsl wlnllnas

riio o dlsis drasll ad ,Sa

How your users search - Tools ioss ol

(

Brainstorming (Categorize by

theme: Ex: Price & specifications
perspective, places to buy) 1- Collecting Ideas:

Competitors' Keywords - Tools -

Search related: SERPs
Relevant to your business website

(webpage Content)

2- filtration: (Selection Criteria)
High Search Volume - Tools - Low
Difficulty: Tools
Keywords related to each others 3- Content optimization:
as a context Don't focus on One iy ylay apug )l bilelS )iz carS
Keyword Ao
: 4 N

codl ol 20 wlallaas

Google stores all web pages. The

Indexing: ). lrjdex entry for each page '
describes the content and location

(URL) of that page. gro> o

N O DY )

590l wlxaio.
- - J
s N Bots Crawling to Scan & Collect
details about each page (can read
olxio oo el adas Taw J>s> hundreds of pages/second) Index
iy i pois pi 1aiame ol B3AZ g the content (text, code) in these
il E,z, ol s Jom poiy @i pages by adding it to their huge
Jime e pasis o boais puse databases. Store & organize the
ot || content by: Analyze words &
Consider context
- J
Monitoring the rank after the 4- Evaluation: Crawling, Indexing , Ranking ( Enter Search Term (keyword) in
optimization search box - SE will check for
pages within their index that are
closest match - These pages will
display in order of score (Rank)

aylel) do el dns Jl wldSII, Lus|
Choosing keywords that are too

' ™\ broad

\_ J
9 d2dgo g s J> 2290 Y
vy Jlin oSUg ol axaall There are best practices will make
Sitemap: is a special document Jagaudd Lglas lle il @ Masill it easier for search engines to
that lets the search engines know \_ J Slls dedso le Jzsz> Jos crawl, index and understand your
about [Jall of the content on your - ~N &850l oo i s shol Gl content. - SEO is often about
site. wlS ) muis o> calo o0 adl] amsliall oI5 apusi )l o lalsJl el Iz e making modifications to your
wlsize graz Gl Smill el Keywords with too much website.
SELP competition
\_ y, \ J
When you have a large site, ) Accessible URL ad] Jsos)l oSa) 4l eumy Yamo U9 damal) lalS .
sitemaps help to get all of your URL( Keywords without enough traffic Google Algorithm Updates «liaxi
pages indexed. Facilitates crawler \ 2019 Jzsz whojls>
Vﬂlfs - XIYIL flormat U,S.. Lﬂig 9 6355 awmst) aalS) aipill alglne
26l S ©lrbio 226 93 950 = 4 Trying to rank for one & .o JS Page Loading time Speed &
1oz dw g oS edlgall bail > Robots file: whether certain user keyword at a time amivall Jroxi
\ Jzs> Jas Jeumn las dilrao Y agents (web-crawling software) N\ J | ¢ 2 I I . . "
[Jcan or cannot crawl parts of a e N &—9 _9-°-l R
N\ website.. czx> (b pSaull HSa R . . . . Py S ek
Ideal Website Loading Time: 2 to 5 205 S Ol S o6 aises rio fym-ﬂJJlA&u&wnSal.od,cl SEO 1 u:u.” ulS)..?uo SERP changes‘u?.n.ol IS s
seconds / 6 to 9 is Average / 10 - T J I:gjv:/&::;u‘;rm ‘i“ )’IL:JJ: &
and above is below average Speed st
measurement tool: me%r' Eom 4 S d sites (HTTPS vs. HTTP) ) your business to understand what i ipti
- gtmetrix. J ecured sites Vs type of visitor will be targeted [Jto Dynamic Description cawsll euazs
SLbyl &lax) diosall gélsall P g L .
b W & . axiao JS§ Lol
your website ) ve
“ ) J>5> o aliaaall .
AMP stands for “Accelerated . J \_ J
Mobile Pages.” It is an Open s ~N
Source Framework that was Page Speed (Including Mobile) “
launched as a joint initiative by amiall Jrans 4 pu x| olalSl olis Gagiwl Google webmaster “Search
Google and several other (wlesivge) wlegano slisl ad As Console” -Google+ cugll juts
9090 5020 L h | )
technology and publishing wle £l ap Jl olalSIl o ol iwlo search console ,sgby
companies. With AMP, it is Ol ) aoasll gsi ol wlniiall oub Jzs>
possible to create simple mobile (abo wls 0sSi
Webs'tesirf:f;r:gsd almost \_ ) SEO 2019/ 2020 Google Review
. : J ~ - Google Focus on User Experience
~ S| IS degioge > LolS orexzisall oz Gle Sl
Mobile friendliness is the measure The more . Jgwl cuiill guol (i
of how well a website is designed Mobile Friendliness go gdgall $9ls5 specificgou define yourktheme,
[Jand optimized to load on Jdl caslgll \_ the easier to ran ) ~ ~N
’ ?n?abrlle:sr\:lec;sij;;:ts ’ A aiso plbs U255 &l jlss Assess Content overall (Focus on
\_ P i J © ol .'o_ N L,I:.II N ))37 Content) May 2020 e Sl
qu.M».r-,..Sior-uzul ez uu).q.s‘_).o.u w151 i gl
- . h Syl canls cxill liacnall iSnall I L] sy Ly ol
Domain Aulthorlty is calculated by Find a-s many qualifiers as J, Lis cow il ol e s,
evalga’t|qg number qf total possible that fit your audience’s dzsz e paivell
\ domain’s links (Domain URLs) ) behaviors \_ )
~N ) )
Page (URL) Authority measures A ng'am-Aéiﬁi Domain | Google algorithms are a complex
the predictive ranking strength of uthoritylSilll 2255 on) system used to retrieve data from
a single page, Domain Authority its search index and instantly
measures the strength of entire deliver the best possible results
domains for a query. Each

year, Google changes its search
algorithm around 500-600 times
N /

User Experience paximaell & 25

(Click through rate, Bounce rate,
Session duration)

While most of these changes are
minor, Google occasionally rolls
out a "major"
algorithmic update (such
as Google Panda
and Google Penguin) that affects
search results in significant ways. )

Quality Backlinks laylg Jl 659>

external linking to your webpages aio 0 Y ol - alall a7, L1

- Relevancy is Must

NC O\
. )\kj\ /\k/\ j\ j\

sharing your content on social
networks, that's a sign that it's
valuable) JLolsill gélgo IS, Lie

Social Signals

\ ezl SEO Ranking Factors

Optimized Content” (keywords in Webpage Content Quality 629>

your content, duplicate content sl axiio sgixe Think Like a Jeas)l Jis 1S58
\ violation, webpage content length Customer

Keywords, page t?tles,' header Technical SEO gésall auiall g0Vl Be Specific Taze oS )
tags, meta description, image Alt
Tags

\_ Organize by ¢giosoll cuns pulais
r Theme

NAP - name, address, phone
number, Business listings [Jon
Google My Business, Facebook,
directories

Real Business Information
audai> aple olosles




\_

Outdated or Trivial content
Broken links Missing meta data

Policy changes that might affect
content Inconsistency with
branding style Weak calls to
action

Useful, Relevant and Updated
Clear and accurate CTA
Completeness (of sentences,
thought, ideas, logic, etc.)

Findabilit
- Y y,

Aligned with the Brand Aligned
with the Audience insights
Consistency with business

priorities

. J

Avoid

4 )
100050 LiST) Jobo¥l sgizall Jsay
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Sl i el @l (29 9elll
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easd |
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Jlaadl &l 9 aswlu¥ o llSI] go
ST alliall o dpunsi Jl wlalSUL S|
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oo Jlaall Oleis iz, (43.5 L] 72.5
iy s, Jazs il amud | elgoYl
&S lle ela) (CTR 2y las aule
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Meta sd ds Jl o lalSI paziuwl
S| .Meta description g .title
losll

N\ J
4 ™
Loulg, I o dedges dYlio Loyl
Jsb¥ sl sla (59 paluy Las aulsls
=aJ_liSM.g,63.oJ|uJ.€a.iS.ué)1§
lowlio 09Suls o5l dgand sgixall
a5l ) Saginall I 5gan)
(os),all

. J
4 )

b axio JSJ anlS 600-700
psis Jobol sgimall . JioYl lamgioll

Y .e8gell (9 LI aviad, s3I easgll
Js 15 eall Alt Text ol &S Guis
Lelsla gm0 il OIS 15] allaoll
1\ J

( )

o279 1@8gall a8 g iapail el

(

(Backlinks) awwlio a5 lalg,
&dgall Il wlbdl sl )

Most of the External links to your
site will be added gradually.
People discover your content
through links that appear on the
SERPs
-

If you run a local business, add its
information to Google My
Business and another relevant
directories and websites (Listing)
that will help you reach customers
[Jon Google Maps and web search.

\_
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Quality Content Optimization

J}@Ja.” U\LCD wsjl &9'3.0 8¢ buway
aalS 300 o 3 .l wilis 58
cirenY] Jul8 sgizme o, lic] pipw

- J
4 )

L Lol ssimall 855 e Sl o
ebliog jsuall aslo] dile azy
Laugio 8503 wlilasYly ouall

paxiuo[] dgzly iy 16 )guall - [JFocus on Content)
Jaidl alsgu W] 551 lao - g5l \_ J
Iz sgixall 82l 489 rbg0 ] 4 N\
The categories most affected by
/ the update are: travel sites, real
4 N estate, health Jand animals.
i Lo iy ressiall ploinVl \_ 0 )
oo adline lol plasisly 1ol ~
ssalls] guoall glolin Jio sgizall Tips for dealing with the update
Al asld] pow lly wlsbasYlg and to increase the rank and
- / visibility of your site )
( )
mi oyul.uo L)"\SL‘S‘P il (
S Gawiis 1ol obwsl win) LYlao my website / Competitors’
ezl 5] yall Jugui sgizoll \_ websites (Ex: SWOT)

May 2020 Update is one of the
largest Google updates from 2003
and affected [Jmajor sites which
included all countries and
languages. (Assess Content overall

The world is mobile today. Most
people are searching on Google

using a mobile device.

Promote your website’s pages j

S

Site speed - AMP feature - mobile
friendly Keywords - Technical SEO
- Content Others : traffic, search,
Rank

Traffic Conversion Awareness W

Quality Content
Optimization[JMay 2020 Google
Update

Situation analysis a$goll Jud=i

(

Others

\—

Age Gender Location

Interests Language Device

Technical SEO: security, Ul, UX,
Sitemap, etc... Keywords:
research, keywords selection,
keywords monitoring

X NN\

VAVAIVAY

Content: content optimization for
the website pages. Backlinks:
choose qualified backlinks to

reflect good traffic

Y4

Who: who are involved in the SEO
work When: timeframe (for each
job / milestones)

.

How: harmony, objective
unification Tools: needed
(duration for using each tool)
Budget: pay tools

Y4

KPIs HAVE to HAVE numbers:
Bounce rate CTR Traffic Ranking
position

Social Signals: share my content
on social media platforms Others

N N\

crawbility -indexation -site load
time -server error -broken links -

Objective oagll aoxs

Target Wagimwll jggoxll 2oz

Audience

Tactics wlglaxll

Action Jasll

Make your site mobile-friendly

(Responsive Design)

SEO Strategy axxusljiwdl Jos

KPIs apuusi 1 soY ol siso
Measure the success

redirection chains -duplicate
pages -mobile friendless -sitemap
-robots -google webmaster tools

title tag -meta description -

TECHNICAL

heading tag -URL structure

7 A

N \(

no.of inbound links -quality of

ON PAGE

backlinks -competitive analysis -
traffic analysis

Y4
AN

keyword research -keyword to
content map -quality of content -
relevance -ranking difficulty -

OFF PAGE

content gap -conversion goals -
landing pages -latent semantic
indexing -search demand

\

L

dwell time -click through rate -
ave.time on site -bounce rate -

CONTENT

SEO Audit $:8:3l asils

ease of reading -web design -
image size -internal links -external
links -site navigation

\_ J

P N N N ¥

Ux

wle @dlgoll Humuxi
SEO 2 el wlS y=0

On Page cugll wlriw Gz
Optimization

URL Structure Example.com
Title Tag Title of webpage
Meta Data Page Meta Keywords
Page Meta Description
Headers Header Tags (H1-H5)
Bolded font in Text
( Image Tag Image ALT Tag file
k names
Links Links are a popularity vote
Content Overall Text and content
on page

remember -should explain what
the page is about
4 )
Unique URL per Page to be able to
URL Structure crawl and index that content well

URL should be easy to read and

(

VYA WA A U A U A WA,

\-

Ideally the URL should contain
primary Keyword

.

\_

A AN

\§

(
users' interests Unique
descriptions for each page
\_
( .
Under 150 characters in length
Have primary keyword (bolded in
results)
Description meta tag -
Avoid

~
A <title> tag tells both users and
search engines what the topic of a
web page is.
You should create a unique title
for each page on your site.
4 :
The <title> tag should be placed
within the <head> element of the
HTML doc.
-
(" )
Accurately describe the page's
Title Ta content (Short but descriptive
& titles) 55 to 70 characters in length
Have primary Keyword in Title
- J
Avoid

Informative and matching with

Ve

Imagine you're writing an outline,
put main points and sub-points of

\

the content [Jon the page will be
and decide where to use heading
tags.
\-
4 . N
H1 should describe the content.
H1 should contains keyword. You
should have only one H1 per
page.
Headers -
Avoid
(

The easiest way to optimize
a website is to add keywords so

(

- - N J )L

that search engines quickly find
\_ out what your website is about.
4 Add keywords to HTML pages by A
including the Meta Keywords tag
inside the head [Jsection of the
code.
Keywords Section e ™\
Never include keywords that are
not relevant; Google may penalize

you for doing so

G

also known as "alt attribute" is an
HTML attribute applied to image
tags to provide a text alternative
for search engines.
_/

\

alt tag allows you to specify text
for the image if it cannot be
displayed for some reasons.

- J

Provide a descriptive filename and
Alt Tag description for images.
Optimizing your image filenames
and alt text makes it easier for

image search
J

-

Brief, short and descriptive
filenames & Alt Tag Images should

Images Alt Tag

be as small (file size) as possible
(average 150 kb to 300 kb)

. J

Image “Alt Tag” should describe
the image and contain keyword
Don't Use generic filenames like

"image1.jpg", "pic.gif", "1.jpg" )

Internal links should be used to
direct the user throughout the

website Allows users to discover

\ relevant content )

Helps Google understand content
relationships Internal links help
pass page authority to other

\_ pages )

Use ‘breadcrumb lists' - Links
building

Choosing a title that has no
relation to the content on the
page. Using default or titles like
"Untitled" or "New Page 1".

J
Using a single title across all of
your site or a large group of
pages.
J

Y4

Using extremely lengthy titles that
are unhelpful to users. Stuffing
unneeded keywords in your title
tags.

- J

Writing a description meta tag
that has no relation to the content
on the page. Using generic
descriptions like "This is a web

age" or "Page about sports
\_ pag g p )

Filling the description with only
keywords. Copy/paste the entire
content of the document into the

description meta tag. Using a
single description meta tag across
all of your site or a group of

ages.
pag )

-

Randomly moving from one
heading tag size to another.

Too Much use of heading tags on
a page. Very long headings

A row of internal links at the page
that allows visitors to quickly
navigate back[Jto a previous
section.




