SEO

Search Engine Optimization
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Intro to SEO

SEO Terminologies
Google Algorithm
Google Ranking factors 2020

Keywords

How to research keywords

Understanding keyword attributes

Keywords Selection Strategy
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Content Optimization
 Optimizing for site structure
* On page optimization
 Webpages content quality
SEO Plan Process

* SEO Strategy

Tools
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SSEO 13l
Why SEO?

People Are Googling....

9z Ogedstiug (]
Are You There?!!
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SSEO 13LJ
Why SEO?

IT'SNOTGOOD HAVING A GREAT WEBSITETHAT NO ONE CANFIND IT.
dde Hgrall usY (S Y @l @890 bl 05SH O ezl o

“IF YOUR BUSINESS CAN’T BEFOUND ON THE SEARCHENGINES,
YOU BASICALLY DON’TEXIST!”
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2020 ¢ SEO wldla>|
SEO Statistics for 2020

35%

of users use search engines of users choose sites listed of people do online research before
to find a website on the first page of Google taking a purchasing decision
OBy () godviu Gredsial (yo dory a1 g0l O gl Hlisg Co N pe low Ogym Lol e
o9 Bg0 Je ygiall ol 29> 3 oY dxiall 3 el 55 3l b

Source: Search Engine Land
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2020 ¢ SEO wliba>|
SEQO Statistics for 2020

Search Engine Market Share Worldwide 2020

Google bing Yahoo! Baidu YANDEX DuckDuckGo

92.05% 2.83%  165%  098%  0.76%  0.53%

Search Engine Market Share Worldwide - August 2020

Number of searches in Google in 2020

81,000 searches per second - sa>lgll dsll (§ Cow ddas )l 81
7 billion searches per day Lwy Cow ddee whldae 7
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Definitions & Terminologies

e Website: is just a collection of files (HTML web pages, images, CSS files, etc.)
stored on a web server.
(U3 ) log «CSS wlaleg ¢ youally (HTML Gasist Cogll Olxanw) Olalall (o degazme 12850l @
e e dj=all
 Web page: in its simplest form, is a single HTML file.
A1y HTML cabo I8l lawol (3 ivgll dxape o
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Definitions & Terminologies

e (SS: Cascading Style Sheets, adds the color and layout to the page. CSS describes
how HTML elements are to be displayed on screen.
Al ) ladasally 0ol Canas cdalall e HTML wolic (o,c 448 :CSS
 Web server: is usually owned by web hosting providers and have been optimized

to host websites.
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Definitions & Terminologies

* SERP:is the page displayed by a web search engine in response to a query by a
searcher.
bl il Je Ty) ca 81 dSs e o Dy lgoyns &) @il dxape (2 :SERP @

* URL: Uniform Resource Locator, and is used to specify addresses on the World Wide

. Web.
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Definitions & Terminologies

 HTTP: Hypertext Transfer Protocol, that allows users to communicate data on the
World Wide Web.
YA e Ologlanll Ja9 Juwo g (restinal] gan JsS539,0 <30 HTTP
* Bounce Rate: Percentage of visitors to a website who navigate away from the
website after viewing only one page.
B9 dxise B lie A adgall (e Tam O olasty (pddl A8 g0 Hlg3) dghall duwddl 101u3)YI Joas o
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Definitions & Terminologies

User interface (Ul)
is the specific asset users interact with like the design, colors, theme, etc.....
(Ul) pasciwell dg=l9
<13 ) Log <0l comamall o O gotsiuall lns Jeliny Sl @B5ally o) oYl
User experience (UX)
is the interaction and experience users have with your website
(UX) posciall &y
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What Is

SEQ?
<

oW Jes] — dbgae Bgaxdl e

Joc!



401 1 Fdol | rdol |

SEO

Process of developing a technical plan to ensure effective use of search engines
as a marketing tool affecting the online visibility of a website or a web page

on the search engine's unpaid results.
050 e 35 dudgud 8158 Codl OBl Jladll el Olasal 48 dlas yiglal ddas
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What makes a good website

S 4155551234 28

Eye-catching headline

Customer testimonials
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How SEO affects your business?

e Slwiall ] il e onliall £330) irs Gaomdl a2l o] ggall 34l 5015

Increase your website's visibility on search engines and attract the right kind of traffic

Elad g0

to the right pages on your site.

Increased Site Traffic

Site Ranking

Increase Awareness

Customer Engagement

Increase Conversion (Sales)

SEQO is a Marketing Tool

aogalsl
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Customer journey on the Search Engine

Mind your customers’ journey,
don't force them off the road . . o

10

Inbound marketing in SEO: means determining the needs of your potential customers and creating
content to engage with users on these topics.

leguogall 0dn (3 mgre Jelatl) Ggima sladly conhaiomall Dlaall Ol pa= s :(Inbound Marketing)  *
The key to successful inbound SEO is engaging with your customer in a human way using the terms
they're searched for.
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Goaogle

JENE/JEONE /N E

SERP Structure
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Search Engines Definitions

e Crawling: The process of looking for new or updated web pages. Google discovers
URLs by following links, by reading sitemaps. Google crawls the web then indexes
them.

Lgioscn poiy o (ddme 91 Bl Cog Ol (e Eoxdl ddac o

* Google bot “Crawler”: Automated software that crawls pages from the web
constantly and indexes them.

Lgi5509 slheiwb Olxisall J) oy JT el @

* Indexing: Google stores all web pages. The index entry for each page describes the
. content and location (URL) of that page.
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How Do Search Engines Work?

Crawling, Indexing , Ranking

B 2y po @3 gl o @ (i 9l Bl Loy Olxiie e Condl ddens T g
ol e Jo pasit Comg ladis (e (i B9 ol

NEsJENE

@ Bots Crawling to Scan & Collect details about each page (can read hundreds of
\ pages/second)
. * |ndex the content (text, code) in these pages by adding it to their huge databases.

. e Store & organize the content by: Analyze words & Consider context
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How Do Search Engines Work?

Crawling, Indexing , Ranking

Enter Search Term (keyword) in search box
SE will check for pages within their index that are closest match

These pages will display in order of score (Rank)
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How Do Search Engines Work?

401 |

. MWMM@\UMM\WJMUSchdj)’\W\@dﬁy@wéw&by}’
uzd\_]_)}wul_cgj.oj\ uLz.QA,o u,UJJQ 9\&\‘y\w&ub3 cdﬂjﬁul_cdo-y‘_}o&

* There is no one will provide any secrets that'll automatically rank your site first in
Google (sorry!), But..

* There are best practices will make it easier for search engines to crawl, index and
understand your content.

401

* SEO is often about making modifications to your website.

Total number of Websites on Google Search Engine

http://www.internetlivestats.com/total-number-of-websites/
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J= 920 Aol Slipasall eal e dole 8103
SEO 2019 / 2020 Google Review

Google Algorithm Updates

Page Loading time Speed

SERP changes

Dynamic Description

Google webmaster “Search Console”
Google+

Google Focus on User Experience

Assess Content overall (Focus on Content) May 2020
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Google Serving end-users

The Vision

To make search engines so powerful they would
understand "everything in the world".

‘n

COD—
B The Mission

To organize the world's information and make it

universally accessible and useful. ~ o

The Focus

Google continues to focus on innovation and on the
user experience.

Make information
accessible

Google USERS are Priority
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Jzoz Ol
Google Algorithm

Jzsx e pasitun]l lgie Cog (3 LS e Ty) diSa]l

e Google algorithms are a complex system used to retrieve data from its search index
and instantly deliver the best possible results for a query.

e Each year, Google changes its search algorithm around 500-600 times.

401 | Fdol |

* While most of these changes are minor, Google occasionally rolls out a "major"
algorithmic update (such as Google Panda and Google Penguin) that affects
search results in significant ways.

What are the latest updates in Google search algorithm?
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The
Content
Algorithm

Jzr 9z Olw)ls>

Google Algorithm

PENGUIN

The
Links

Algorithm

PIGEON

The
Copyright Local Search
Algorithm Algorithm

oW Jes] — dbgae Bgaxdl e

PAGE LAYOUT

Mobile Friendly

The
Layout
Algorithm
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How does Google Rank the Search Results?

A

Google

SEO Ranking Factors (2020)
(2020) ol Sy rannd) il Jolge
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SEO Ranking Factors

Accessible URL (4] Jgso ¢l ySes URL)

e Sitemap: is a special document that lets the search engines know about
all of the content on your site.

 When you have a large site, sitemaps help to get all of your pages Gﬁlc . g b
indexed. Facilitates crawler works - XML format "] aseopops
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SEO Ranking Factors

e Robots file: whether certain user agents (web-crawling software)
can or cannot crawl parts of a website..

e Secured sites (HTTPS vs. HTTP)

J=9> o0 dhaaall o OBl blaxd diogall x31g.0]l
The reason for Google's push towards HTTPS is website security. Earlier this
year, Google sent out notifications that secure-data must be secured. This
includes, but is not limited to sites that collect customer data such as credit-
card information and even personal information.

Tools:
- Sitemap: online sitemap generator: https://www.xml-sitemaps.com/

- Security: SSL checker: https://www.ssIshopper.com/ssl-checker.htm|
- SSL Store Example: https://www.gogetssl.com/

o Josl — dbgazme Goaxll puar

R e R N

aogalsl

y-o-<l


https://www.xml-sitemaps.com/
https://www.sslshopper.com/ssl-checker.html
https://www.gogetssl.com/

401 1 Fdol | rdol |

SEO Ranking Factors

Page Speed (Including Mobile)  d=aall Juess de w

|deal Website Loading Time: 2 to 5 seconds / 6 to 9 is Average / 10
and above is below average

* Speed measurement tool: https://gtmetrix.com/

AMP stands for “Accelerated Mobile Pages.” It is an Open Source
Framework that was launched as a joint initiative by Google and
several other technology and publishing companies. With AMP, it is
possible to create simple mobile websites that load almost instantly.

* Accelerated Mobile Pages Test:
https://search.google.com/test/amp

oW Jes] — dbgae Bgaxdl e
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https://gtmetrix.com/
https://search.google.com/test/amp

NEJONEs/7CNE

40

SEO Ranking Factors

Mobile Friendliness  JWdl caslgdl xo adgall (38145

Mobile friendliness is the measure of how well a website is designed
and optimized to load on a mobile device such as a smartphone or
tablet.

Domain Age & Domain Authority @l sacy yasll

* 60% of the sites that have a top ten Google search ranking are three
years old or more.

 Domain Authority is calculated by evaluating number of total domain’s
links (Domain URLS)

* Page (URL) Authority measures the predictive ranking strength of a
single page, Domain Authority measures the strength of entire
domains —

J-o<l
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SEO Ranking Factors

» User Experience (Click through rate, Bounce rate, Session duration)

If people land on site, don’t like it, and bounce away, Google will think it’s not
relevant to their needs.

e Quality Backlinks (external linking to your webpages — Relevancy is Must)
Lo oY yol - dall dum sl daslg 1 86>

 Social Signals (sharing your content on social networks, that’s a sign that it’s
valuable)

sl Jiolgidll gblge )i
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SEO Ranking Factors

* Webpage Content Quality “Optimized Content” (keywords in your content, duplicate
content violation, webpage content length....etc.)

wﬁ,\\ d> b0 S gioen DD 9>
e Technical SEO (Keywords, page titles, header tags, meta description, image Alt Tags)
2B gall duall gaYl

e Real Business Information (NAP — name, address, phone number, Business listings
on Google My Business, Facebook, directories, etc...)

NEJONEs/7CNE
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SEO - &lu! e
SEO - Starting : m
basic questions to ask yourself about your website when you get started
sl s el ol ol @Bge Jg> chunis e Lgmmyla) daeld dliaf

* |s my website showing up on Google?

“Google e el g ool pdgall Jo e
* Do | serve high-quality content to users?
T Oredssial] B3 9l e (G gia ﬁJéT Jo
* Is my local business showing up on Google?

TGoogle e gk dd=all Jlosl Jo o
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SEO - &l e
SEO - Starting : w
Basic questions to ask yourself about your website when you get started
cddl e & ol Cogll aBge o> cluuds e Lg>yla) duwlal dliud

* |s my content fast and easy to access on all devices?
T8502Y) g e Al Jgao gl dgwy o @ ool Sgiall o
* |s my website secured?

Toese g ol cogll RBge Jo
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Technical
SEO?

oW Jes] — dbgae Bgaxdl e

Joc!



401 1 Fdol | rdol |

Are you on Google? G@ 86

Search for your site's home URL. If you see results, you're in the index.

If your site isn't in Google, it's frequently for one of the following reasons:

AUl Ol ot ] &3 gy b 851a8 «Google (3 eladge oSo ol 13)]

* You've just launched a new site and Google hasn't had time to crawl it yet.
OV (s> ade Jondlg a8laaSY 34l Google sV o o9 o) douadl eladgo calbl aa) e
* The design of the site makes it difficult for Google to crawl its content.

Ade a3l Google e vl (1o a3 g0ll quasal @

o Josl — dbgazme Goaxll puar

aogalsl

J-o<l
Ui

L ALY A AT Y



Are you on Google? G@ 8,6

If your site isn't in Google, it's frequently for one of the following reasons:
AU Ol ast ] @ls gy b 85lad «Google (§ Sadgo oS0 o) 13
* Your policy blocks Google from crawling the site.
9l dl i3l e Google il il o
* Google received an error when trying to crawl your site.

Eadgo | a3l dglo e Uas Google 45 o
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Research and
Analysis

Rankings Report Identifying Keyword

& Tracking S E o Opportunities

PROCESS é

Marketing & On-site Coding &
Link Building Implementation

Speed & Site Copywriting &
Performance Implementation

o Jes] — dbgaze Bgaxl paxr

aogalsl

J-o-<l

AL A S Tl



401 1 4ol | rgoj |

et JI DL
Keywords

* Why you need a keyword research plan.
* How to research keywords.

* Tools to help you analyze keywords.

* Understanding keyword attributes.

* Ongoing keyword evaluation.
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Keywords Terms

 Keyword Research: find and research alternative search terms that people enter
into search engines while looking for a subject. it provides a road map for both the
design and developing the websites and content.
Foi50 (5 Comdl sl Codl OB e (3 poladl Ly (1 dbadl Codl wlodbayas (e Gl o
Lpe codlg b
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diats I OLSIL dols lay a5
Keywords Terms

* Keyword Analysis: is the process of analyzing the keywords or search phrases that
bring visitors to your website.
* keyword analysis is the starting point and cornerstone of SEO
b ool Cogll g8se Ul )lg3)) odad () ol Wbl ol &l Ol Judos ddos (0
Al szmmg Lladl dlads g dews )l O Juds e
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diats I OLSIL dols lay a5
Keywords Terms

 Meta Keywords Attribute: A series of keywords you deem relevant to the page.
 Understanding keyword attributes to be able to evaluate.
* Defining your audience, topics, angle, and style before you decide.
Al Ao 13 ) S o A
oxdl e 8018 (39S dueanS )l Ll Olaws 0g8
285 0 Jd Suslualy clugliy clile g 05 2l ggazr S
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diats I OLSIL dols lay a5
Keywords Terms

keyword Density: percentage of the number of times a particular keyword

or phrase appears compared to the total number of words in a page.

Amiall (§ OB JlaYl sdall 4)lae ) Aal gd 5k o) Olyell sua) Dgiall dudd] o
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diats I OLSIL dols lay a5
Keywords Terms

* keyword stuffing: Years ago, marketers would insert keywords totally unrelated
to their pages into their code in an attempt to pirate traffic from the more popular
pages. Google eventually got wise to this and decided in the end to devalue the
tool. These days Google doesn’t use meta keywords in its ranking algorithm at all,

because they're too easy to abuse.

Tz Jgedl opo 08 MY e il Jolge (3 dady)l DLl pusciad Y dpd )l Ol gt @
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Keywords Terms

* keyword Difficulty: keyword competition, it is a major metric when doing
a keyword research. The higher the value, the harder is to start ranking

on the 1st SERP and compete with others on the market using that keyword.

e )l S e o el die gy oolide 4] sl Ol dudlie o
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Keywords Classification

Type Characteristics Example
High Competition
Short Tail High Search Volume Life Insurance
1 -2 Words Max
Moderate Competition
Medium Tail Medium Search Volume | Life Insurance Services
2 — 3 Words Max
Less Competition : :
: Life Insurance Services
Long Tail Low Search Volume o .
companies in the middle east
4 Words to above

JENE/JENE /N E

oW Jes] — dbgae Bgaxdl e

HIGH COST

s gl-w\y_mm LONG TAIL SEO
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et JI DL Cadiuas
Keywords Classification

Long tail keywords are more targeted, they deliver less traffic overall, and they can
be quite hard to find if you're not used to keyword research.
e Toline (S5 @) 13] Lghe sl Tz om0 0550 485 cple S J51 29,51 lbluigrul ST o
S JI Ol e
Short tail keywords are broader terms — often the first thing a customer thinks of

when looking for your product or service.

lioas of Elaiin e Eodl e Jaaadl 4 Sy bo JoT 0955 o W - gl lxllasnn
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How To Select Your Keywords

LEVONCI REHWN -V O L
“Keyword Strategy”

Comdl Oy (s (§ Al S s3]l
The most important part while doing SEO

oW Jes] — dbgae Bgaxdl e
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How To Select Your Right Keywords

Think Like a Customer Be Specific Organize by Theme

401 1 V4ol | rdol |
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onsmo Ayl Al B s oS
How To Select Your Right Keywords

1- Collecting Ideas:

o HOW your use rS Sea rCh - TOOlS - Se-archesrelatedtacheapﬂi.ghtlickets
* Brainstorming (Categorize by theme: Ex: Price & specifications — =im.ee S
perspective, places to buy) Goooooooooogle

e Competitors’ Keywords - Tools -

* Search related: SERPs Choose the “Best”
Words/Phrases to Target

2- filtration: (Selection Criteria)

: : Wi omsisst i '
* Relevant to your business website (webpage Content) GG Mo
. Search Volume
[ ] ngh Sea rCh VOlume - TOOlS - (quanlity of queries par month) ‘

e Low Difficulty: Tools -
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How To Select Your Right Keywords

3- Content optimization:

* Keywords related to each others as a context
* Don’t focus on One Keyword!!

4- Evaluation:

* Monitoring the rank after the optimization

oW Jes] — dbgae Bgaxdl e

Searches related to cheap flight tickets

skyscanner expedia

flight: kayak flights
united ai
Go gle
123
ail From yo cise bot.
a3

Choose the “Best”
Words/Phrases to Target

Competition Level
(difficulty in achieving top rankings)
Search Volume
(quantity of queries par month)
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Keywords Tools

1.https://neilpatel.com/ubersuggest/

2.https://keywordtool.io/

3.https://www.similarweb.com/

4.https://moz.com/explorer/

5.https://ads.google.com/aw/keywordplanner

o Josl — dbgazme Goaxll puar

Reaserch
TOOLS

© Updateland
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Working Smarter, Not Harder

The biggest mistakes people make with keyword research are:

(P eyl OLEI e el (3 legen ASYI slasdl

. Choosing keywords that are too broad

LG Aol des Il SLBSIT Lo
Keywords with too much competition
Il dudliadl O3 duwS JI Ol
Keywords without enough traffic
4 oo WY O dwdy Sl

. Trying to rank for one keyword at a time

50 JS (8 809 A’y dalSd i Al Aglxs
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Dream Your Keyword Theme

Know enough about your business to understand what type of visitor will be

targeted
to your website.
b el Cogll 28 90 Cougiunw (U1 B £93 0gal ellece (e u& Lo Co,cl
Target hundreds of keywords. Then, Create sets (themes) of keywords based on
products
or service type (Relevancy is MUST).
Ao 2l 4SOOI e (le b 90) Wle gamno sladl 08 Gl oy 4wyl O Olie Cougin]
(Ao 13 0555 Ol ) deasdl £55 91 Oolaxial|
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Dream Your Keyword Theme

The more specific you define your theme, the easier to rank

el ) el dpass ;8T (Slaw dle gub g0 ad> LS
Example: If your topic is the football, you’ll find it hard to rank for “Premier League”
because
of the hard competition but slightly easier to rank for “Premier League 2020” — and
easier

vet to rank for “Best Goals in Premier League 2020.”
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Get Specific with Qualifiers

Qualifiers are words that add specificity to keywords and define intent

* Time/Date: 2020, December, Morning

e Season: Summer, Ramadan, New Year

* Price/Quality: Cheap, Best, Most Popular
* Intent: Buy, Shop, Find

e Location: Egypt, Dubai, Outdoors, Online

Find as many qualifiers as possible that fit your audience’s behaviors

aogalsl
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dutS I S
Your Keywords

Common Areas which can be used to promote your Keywords
Aoyl GBS g A Lgolasitanl Sy (&1 SLY)
URLs
Page Title
Page Description
The Keywords Section
Inside page Headers
Inside Alt Tags for images

It is called the On Page SEO
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On Page Optimization

On-Page SEQO is what a site says to a search engine.

The term "on page" is a technical process that helps Google to know about your site.

ol 2lyma) a8 gell gy bo g dxiall o ol OB e (s
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On Page Optimization

URL Meta Data

Title Tag Page Meta Keywords Headers |mage Tag Links Content
Str‘uctu re . Header Tags (H1-H5) Image ALT Tag Links are a Overall Text and
Title of webpage Page Meta
www.Example.com Deserleien Bolded font in Text file names popularity vote content on page

Googlebot Data Store “while Crawling”
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On Page Optimization

URL Structure
 URL should be easy to read and remember
* URL should explain what the page is about
* Unigue URL per Page to be able to crawl and index that content well
* |deally the URL should contain primary Keyword
Example of a poor URL:

http://www.yourdomain.com/pagell.php?view=preview&image=3&category=0

Example of a good URL:
http://www.yourdomain.com/cheap-trip-in-egypt/

oW Jes] — dbgae Bgaxdl e
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URL Structure

€ 2> C 1O | & https//www.jumia.com.eg/galaxy-j4-5.5-inch-dual-sim-32gb-mobile-phone-gold-samsung-mpg124770.htm|

i Apps IR Jotun ColourAdvisor scibpaints onInstao: 83, The Quote Garden- 3~ Human Cities selfie BB ThelotunGroup])c M Pantone- PANTON: [

rinership with g JUMIAE, OONE SBFUBHTS BerresH FRAvE & SeLL ONJUMIA O REWARI

= J U M I A.iﬂ? Search for products, brands and categories

Home > Phones & Tablets > Mobile Phones > Smartphones = Android Phones > Samsung Galaxy J4 - 5.5-inch Dual SIM 32GB ...

Samsung Galaxy J4 - 5.5-inch Dual  usun
SIM 32GB Mobile Phone - Gold

By Samsung Have one to sell? Sell yours Here >

(21) Write a review' > @ O

JUMIA Aesmmens (7]
Eligible for Free Shipping

Key Features See Details
>5.5-inch Super AMOLED Touch Screen

>32 GB Storage, MicroSD up to 256 GB

>13 MP Back Camera, 5 MP Front Camera

>Quad-core 1.4 GHz CPU, 2 GB RAM

>Android 0S, v8.0 (Oreo)

>Li-lon 3000mAh Battery, Dual SIM

- 1.1 o

https://www.jumia.com.eg/galaxy-j4-5.5-inch-dual-sim-32gb-mobile-phone-gold-samsung-mpg124770.html

oW Jes] — dbgae Bgaxdl e

J-o-<l

AL A S Tl



On Page Optimization

Title Tag

» A <title> tag tells both users and search engines what the topic of a web page is.
* You should create a unique title for each page on your site.
* The <title> tag should be placed within the <head> element of the HTML doc.

M Inbox - samehhamdy.57@gmall X'| W' Buy New Mobiles or Tablet from X | W' view-sourcethttps//wwwjumiac X '-I--

[ Apps . Jotun ColourAdvisor m scibpaints on Instac 3, The Quote Garden- .~ Human Cities selfie E The Jotun Group | Pantq

Ry

¢ 0 ) https://wmv.jumia.com.eg/pho[ Buy New Mobiles or Tablet from Our Biggest Online Collection - Jumia Egypt]

+ Il JUMIA% OONE - P SPeoee  Proa

14
15
16
17

<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />

-}Eiu},-r New Mobiles or Tablet from Our Biggest Online Collection - Jumia Egypt</title>
<meta http-equiv="X-UA-Compatible" content="IE=edge,chrome=1">

<meta name="description"™ content="Buy Tablet from Biggest Brands Online @ Jumia Egypt - Shoj

401 1 Fdol | rdol |
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Title Tag

e Accurately describe the page's content (Short but descriptive titles)
55to 70 characters in length

Have primary Keyword in Title
Avoid

Choosing a title that has no relation to the content on the page.

Using default or titles like "Untitled" or "New Page 1".

Using a single title across all of your site or a large group of pages.

Using extremely lengthy titles that are unhelpful to users.

Stuffing unneeded keywords in your title tags.

oW Jes] — dbgae Bgaxdl e

aogalsl

y-o-<l



On Page Optimization

Description meta tag

Buy New Mobiles or Tablet from Our Biggest Online ... - Jumia Egypt
https:/fwww jumia.com_eg/phones-tablets/
383900 products - Buy Tablet from Biggest Brands Online & Jumia Egypt - Shop for Your Favorite

New Mobiles via Jumia Egypt @ Affordable Prices - Fast __.
Mobiles - Tablets - Huawei - Samsung

14

16
17

18
19
20

<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />

<title»Buy New Mobiles or Tablet from Our Biggest Online Collection - Jumia Egypt</title>

<meta http-equiv="X-UA-Compatible" content="IE=edge,chrome=1">

<meta name:"_" content="Buy Tablet from Biggest Brands Online @ Jumia Egypt - Shop for Your Favorite New Mobiles via Jumia Egypt (@
Affordable Prices - Fast Delivery - Free Returns" />

<meta name="keywords" content="" />

<meta name="robots" content="index, follow"™ />

401 1 Fdol | rdol |
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A page's description meta tag gives search engine a summary of what the page is about.
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Description meta tag

Informative and matching with users' interests
Unique descriptions for each page
Under 150 characters in length

Have primary keyword (bolded in results)

Avoid

Writing a description meta tag that has no relation to the content on the page.
Using generic descriptions like "This is a web page" or "Page about sports".
Filling the description with only keywords.

Copy/paste the entire content of the document into the description meta tag.

Using a single description meta tag across all of your site or a group of pages.

oW Jes] — dbgae Bgaxdl e
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On Page Optimization

Headers
* Heading tags are larger than normal text on the page (Font)

* Use heading tags to emphasize important text —H1, H2, H3,....

= JUINAALA S, Gmarch for products, Brands and categarie | mEamcn | Hefs'» « X3%ount~ T amie
Phones & Tablets
LETRRTATE L Bort By M
] P ceansem (e — [ 2 — ] — e
L L_',.-‘PE— IMTLICICIETT ITAaine=E— TJ.J._L:.‘F"..I‘_IUHEI'H Id Ld_Jb_hLUf"E— CST'T - LR ETTVA LS
rsection class="osh-content™>
class="title">Shop Phones &amp; Tablets from Jumia Egypti$l:EL
rtsection class="osh-filters -horizontal -fashion"><div class="osh-roj
rlect-box -default"><div class="toggle"><button class="osh-btn 1
prizontal" > <span _class="1abel " ></span> <span class=""sub-label
aogalsl
“te . . . u - . !
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Headers

* Imagine you're writing an outline, put main points and sub-points of the content
on the page will be and decide where to use heading tags.

H1 should describe the content.

H1 should contains keyword.

You should have only one H1 per page.
Avoid

Randomly moving from one heading tag size to another.

e Too Much use of heading tags on a page.

* Very long headings.

aogalsl
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On Page Optimization

Keywords Section

* The easiest way to optimize a website is to add keywords so that search engines
quickly find out what your website is about.

NEsJENE

* Add keywords to HTML pages by including the Meta Keywords tag inside the head
section of the code.

* Never include keywords that are not relevant; Google may penalize you for doing so

URTEE keywords " content="gpeka Ll jiall & jeadl cpipuds cdip il AL pigusadis il il S0

<meta name="description” contemt="ls2; Llpd $3a¥ly Sap il La Sy R0 el tem e b skl Lagde€ 2 505, 20N Sl e fady o pees pipads pe B8
<meta name="date" content="2020-89-22"><!--Latest Publishing Date -->

<meta name="sitecode" content="eg">

aogalsl
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On Page Optimization

401 |

Images Alt Tag

also known as "alt attribute" is an HTML attribute applied to image tags to provide a text
. alternative for search engines.

* Provide a descriptive filename and Alt Tag description for images.

* alt tag allows you to specify text for the image if it cannot be displayed for some
reasons.

e Optimizing your image filenames and alt text makes it easier for image search

An image: - :-_].'_'"i

“\ﬂ_'f' Alt Tag

AirPods Wire ﬁ.!.n._la'ﬁ'

J-o-<l
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Images Alt Tag

Brief, short and descriptive filenames & Alt Tag

Images should be as small (file size) as possible (average 150 kb to 300 kb)

Image “Alt Tag” should describe the image and contain keyword

Don’t Use

B
I

generic filenames like "imagel.jpg",

File name: J=Ss 55wl 9 wgi.jpg

oW Jes] — dbgae Bgaxdl e

pic.gif", "1.jpg"
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On Page Optimization

Internal Links

* Internal links should be used to direct the user throughout the website
* Allows users to discover relevant content

* Helps Google understand content relationships

* Internal links help pass page authority to other pages

If you're using an image as a link, the alt tag for that image will be treated similarly
to the text link.

aogalsl
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On Page Optimization

Use ‘breadcrumb lists’ — Links building

* Arow of internal links at the page that allows visitors to quickly navigate back
to a previous section.

= J U M l A x Search for products, brands and categories
O

. Home > Phones & Tablets > Accessories = Car Accessories = Search in Car Accessories Q
Location based
breadcrumb — )
Car:Accessorles SHOP CAR ACCESSORIES FROM JI

> Car Mounts (641)

aogalsl
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On Page Optimization

Make your site mobile-friendly (Responsive Design)

The world is mobile today. Most people are searching on Google using a mobile device.

RESPONSIVE
WEB DESIGN

aogalsl
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On Page Optimization

Promote your website’s pages
* Most of the External links to your site will be added gradually.
* People discover your content through links that appear on the SERPs

* |[fyou run a local business, add its information to Google My Business and another
relevant directories and websites (Listing) that will help you reach customers

on Google Maps and web search.

aogalsl

J-o-<l
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On Page Optimization
Quality Content Optimization

* Useful, Relevant and Updated

* Clear and accurate CTA

* Completeness (of sentences, thought, ideas, logic, etc.)
* Findability

* Aligned with the Brand

* Aligned with the Audience insights

* Consistency with business priorities

Focus On

e Qutdated or Trivial content

* Broken links

* Missing meta data

* Policy changes that might affect content
* Inconsistency with branding style

* Weak calls to action

JENE/JENE /N E

oW Jes] — dbgae Bgaxdl e

Case Study

U~V

Avoid
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Quality Content Optimization

e Longer content (1,000+ words) tends to help websites
show up in search results.
ogll a8lge Buclis ] (405 1000 oo ,8T) JsbYl Sgizall Jaas @
* indicates that 600-700 words per page is optimal
average for SEO.
. S s @W\@M\@m600-700 O Gl s e
. REIC| G Y

O
N

NEsJENE

40
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Avg. Content Length of Top 10 Results

LLLLL
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Quality Content Optimization

 Before you start writing content, you must choose keywords that will help improve
your visibility on the search engines (you have to guide the content writer).
2D5al> creass (§ A L (3] dss) )l OLIUI sl e o Sgimall S 3145 0 Jus o
(Sgiomall LI arg cle) ol OB pm0 e
e After counting a number of keywords, use them to write your Content logically.

ki Sin el (o) (S gimeadl LIS Lo cduwds JI O] duuss do @

aogalsl
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Quality Content Optimization

Put the keywords at the beginning of the article.
Jadl Ll § Ll Ol s o
Mention Keywords in the article more than once in the proper context for it (2.5%
to 3.5% density).

(#3541 % 2Suﬁ)LQJww\@w\@OﬁuﬁJ\S\MW\@wjﬂL.)LQ.S.”JS.)‘ °

The title of the article is one of the magic tools that makes the reader click on it,

which increases the CTR of the site, so you should write attractive, suitable and

relevant titles.

LUS elde U SCTR woip b dde a5 151 Jamd @) doyoeadl Ol9aYl ope Jlaadl Olgie piay o

" Ao @ldg diwling bl cpolic
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Quality Content Optimization

e Use Keywords in the Meta title, Meta description.

.Meta description 9 <Meta title (§ duwus)l GV N IERECOM

Write unique content, aligned with the company, informative for visitors

to (increase the Session duration).

Dol Taieg 3Sadl o (hlat 1,0 (Sgime (ST
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Quality Content Optimization
 Connect your articles to your site through internal links, which contributes to keeping
the visitor as long as possible on the website (increase the Session duration).
2850ll e 8Sas 8,8 JgbY 1)l <lay S edbuo bae A1y Laslg) SN (1o Eladgas clilin ay)l
 Formatting content writing for easy reading, suitable for your target audience
(improving readability).
(851, &S] (pransnd) ool 2 pg0om) Lnlio (35505 551,01 Jpa) (Sgimall S 3os

Arogalsl

J-o<l

L ALY A AT Y

401 1 Fdol | rgol |



Quality Content Optimization

600-700 words per page is optimal average for SEO, Longer content (1,000+ words)
tends to help websites show up in search results.
o)l 78lge Bucluay poiy JgbYl (Saizall . JioYl lawgiall 48 dxiw S 48 600-700
Ll B G oselall e

Less than 300 it will be considered as a trivial content .

Jocl
Juij
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Quality Content Optimization

In order to enhance the strength of your content, you must add pictures,

videos and statistics to increase the average time spent by the visitor on the site.
oab),‘ C)L.gjha}-}’\j y..\.,«_a..‘\ clo&pj )544}\ dols] dde Coo b ol LS}I}:AH 599 332l d}T o ®
B9all § S duasy A cdg)l g

Do not forget to write the title and Alt text of the images inside the article

if you have image inside it.

Lzl g b O 13] Al J31s Hguall Alt Text Olguadl HLUS W5 Y o

aogalsl
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Quality Content Optimization

Avoid the following

Duplicated Content i

5% (S gie
Low words count

s Sl sue

High Keywords Density

S S5t sy )| LIS 1SS
Missing Content Optimization for any page (on page data)

. ‘5353 530l (S ”'“ ;

aogalsl
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Quality Content Optimization

Avoid the following

Copying or reformat content from other websites, content must be constantly
updated
Shyadl Gizall Codd G 53 Cogll 7810 (1o Sgieall Frud
Trying to trick the reader using any misleading headlines.
Uao cpglic Sl plaziwl (5l $lus Ayl

Broken links

Lolg,l s

Slow page loading time

aogalsl

J-o-<l
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Quality Content Optimization
May 2020 Google Update

 May 2020 Update is one of the largest Google updates from 2003 and affected
major sites which included all countries and languages. (Assess Content overall —
Focus on Content)

* The categories most affected by the update are: travel sites, real estate, health

and animals.

NEJONEs/7CNE
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Quality Content Optimization
May 2020 Google Update

Tips for dealing with the update and to increase the rank and visibility of your site

e Fix all technical SEO problems, site speed, image size, and improve the site's Ul,
which leads to easy navigation to your site and well read the content.
g9 (i Byguall a9 pdgall de g (Aol Codl OB e (s Slie g o] @
Tz Sgimall BelyBg Eadgo J) Jaidl dggee J) (S35 Lao ~aBgall pusciue
Attention to the content, and provide what benefits the visitors (informative
content) and use different types of content like videos, images, statistics, info-
graphs...etc.
)l abolan Jio (Sgimall (po dalises $lgdl plusiwly cop 3l Audy Lo @addig S gimalls plaiadl o
AL Akl pgwdly lsbasYlg Hgually
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Quality Content Optimization
May 2020 Google Update

Tips for dealing with the update and to increase the rank and visibility of your site

* Use direct titles that explain the importance of your articles to attract and grab

attention of your visitors.
193 ol dad il dxeal 7= 43 8 il (pglie pusciuwl o

* Formatting content writing for easy reading (improving readability).
.OQB_QJ‘ ] ] (_s . ” &.)L‘AS ..” .o °

e Use suitable external links (Backlinks) to increase traffic to the site.
&9}&” dl ubb).‘\ OJLAJJ (BaCk“ﬂkS) dus o &ojb Ja.g\jj fd\m\ °
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SEO Guriy Juass 9,k
SEO Implementation Methods

Optimization Data Template

Content Type

Current URL

Current Keywords

Current Page Title

Length

Current Page Description

Length

What's the purpose of the page?

Who is the target audience?

i.e. website page,
blog post, landing
page ete.

70
character
maz

150
character
maz

define value proposition

define persona

Example

home page)

........

Atarprise 4+ amplovess tarhn
AT, LU

Home Page

Internal Page

Internal Page

Internal Page

Internal Page

Internal Page

Intarnal Page

Internal Page

Internal Page

Internal Page

Internal Page

o Jes] — dbgae Ggamdl e
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SEO Implementation Methods

Source Code

<titleriiie shel | 2bpsl | oOase | gees glrsioc/titles
<meta name="title" content= el | Dlgll | SSULse | eme pipeda™>

<meta charset="utf-g8">
<meta http-equiv="X-UA-Compatible” content="IE=edge”>
<meta http-equiv="content-type" content="text/html; charset=UTF-3">

<meta http-equiv="content-Security-Policy" content="upgrade-insecure-requests">

<meta name="viewport" content="width=device-width, initial-scale=1"/>

<link rel="canonical" href="https://www.samsung.com/eg/">

<meta name="keywords" content="gi el i3
<meta name="description” content="ls ;s
<meta name="date" content="2028-83-22"><! ——Latest Publlshlng Date --»
<meta name="sitecode" content="eg":»

Y e ey o gene mipade ae amikl "

SEQO Tool Subscription

MAJESTIC

SerrirusH

Scre@mingfrog

aogalsl
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SEO Guriy Juass 9,k

SEO Implementation Methods

Admin panel Backend (CMS)

Cantent Matagment Systum

Tithe

Arse Tivle

Description

Avetss Dwseription

Al aba Mooy

A suBMIT J X cance ]

® Dashboard

Posts

J Media

Pages

Comments

Appearance

- Plugins

Users

Tools

3 Settings

A sEO @&

shboard

Plugins for specific website types

General - Yoast SEO
Dashboard General Features Your Info Webmaster Tools

© Help center w

Security

Yoast SEO Dashboard
~ Problems (O)
Good jodb! We could dotect no serious SEO probloms.
= Notifications (2)

| Since you are new 1o Yoast SEC you can configure the piugin

l Don’t miss your crawl errors: connect with Google Search Console here.
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SEO Implementation Methods

Title Tag
\ SEO implementation Tool
Meta Description Tag

G (Moz, ahrefs, etc....)

<title>Phoge Title</title>
>
<pets name~‘description”

</nead
contents>"This 1s an exasple.”™>

<ilmg uros"lag/Xeyvord.jpg® alts"descrip-
tion of image” widen="100" huight«*100">
S~ SEO embedded in CMS

Hyperlinks |

sk Aot | diad | ag | pov goviwertitle Text Link

<a href="https;//vwww. exueple. con/vebpage.

- - wn € ~_NoFollowed Link
eets eme - Leeaw o~ < e lm.oufplo.m/vub—

R e L P it SEO implementation through
B R R e algparns.. - ==wl the Webpage Source Code

page himl"><img wre="/ing/keyvord, jpg”
ales"dascription of image" halght«"50"
wideha"100"></n>
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SEO Implementation Methods

Install and Setup Plugin

Mata Qasonptdn tomolatal

neindes, fallow

0324 in Sn@pet Praviaw Showe G320 0 S0 peT
proviaw?
WordPress SEQ Meta flox: ide

Custom Post Type Archives

Pt Instiat) of L platas hese drd THe arlus e and

Dom'ssnow rels"mthor™

WL QUSEEIDUCAS 101 [hake Cutianrm ot typw archinem palus

Site Menu
Yoast WordPress SEO: Titles & Metas Dyhamiceoe
General Home Post Types laxonomies Other Page Transitians
Products
Tithe Lorvialit EOR s " o ORI ;

Site Menu

@ Home

L. Spaces

& Prvate Office
=] Meeting Rooms

F] Vinual Membership

Gallery

FAQ

® B3 LognvSign Up

Rersarte

Duphcots

Sot as a Dynamic Page

Hade

Main page

D

e

WordPress SEO Plugin

: Yoast | DelLano

o Josl — dbgazme Goaxll puar

Wix SEO Plugin
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SEO Implementation Methods
Install and Setup Plugin

@ # Marseilia Investment - North Coast, Sidi.. €*» 28 #8 133 < New SEO Gallery Autoptimize & Performance = English @
3 b ), N

e Users

J* Tools

Settings 2 ’ b

-

[] Shortcodes

n Facebook

¥h seo

E BSK PDF Manager

g Contact Form DB

Newsletter
Photo Gallery

Photo Gallery Add- ~° Cons
ons

% Code Insert
Responsive Menu
Revolution Slider

Punch Fonts
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SEO Implementation Methods

SEO Syime (e ddaa) (sl Jguz]!
SEO Content Optimization Process Timeline

x/x/2020 date date date date
Research & Keywords On Page Content Content
Deep Analysis Research implementation Optimization implementation
x Days Days Days Days Days

The most likely time period required for getting a Google page rank after implementing

your SEO amends is More than 3 months

6813 50 58T (2 Eodl OB (st Ddad deais o Alad @5 e Jguasd) digllaoll daa3ll 841
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Situation analysis

BV IR

Objective

401 | rdo} |

' 4 Odgianall jggazdl dpus

Target Audience

40

Gl Jas
SEO Strategy

my website / Competitors’ websites (Ex: SWOT)

Site speed - AMP feature - mobile friendly
Keywords — Technical SEO - Content
Others : traffic, search, Rank,....etc

Traffic
Conversion
Awareness
Others

Age * Interests
Gender * Language
Location * Device

aogalsl

J-o<l

L ALY A AT Y



401 1 Fdol | rdol |

sl glas)

Tactics

Janl|

Action

Tactics steps

Gl Jas
SEO Strategy

Technical SEQO: security, Ul, UX, Sitemap, etc...

Keywords: research, keywords selection, keywords monitoring.
Content: content optimization for the website pages.
Backlinks: choose qualified backlinks to reflect good traffic.

Who: who are involved in the SEO work
When: timeframe (for each job / milestones)
How: harmony, objective unification

Tools: needed (duration for using each tool)
Budget: pay tools

aogalsl
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(KPIs HAVE to HAVE numbers)
Bounce rate

Measure the success o Traffic
KPIs : "
* Ranking position

e Social Signals: share my content on social media platforms
 Others
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SEO Audit

39 POINT CHECKLIST TO GET FOUND ON SEARCH ENGINES

TECHNICAL

Crawbility
Indexation
Site load time
Server errors (5xx)
Broken links (4xx)
Redirection Chains (3xx)
Duplicate pages
Mobile-friendless
Sitemap
Robots.txt

Google Webmaster Tools

ON-PAGE CONTENT

Title Tag Keyword Research
Meta description Keyword-to-Content Map
heading tags Quality of Content
URL structure Relevance
Ranking Difficulty

OFF-PAGE Content Gap

No. of inbound Links Conversion Goals

Quality of backlinks Landing Pages

Competitive analysis Latent Semantic Indexing

Traffic analysis search Demand

o Josl — dbgazme Goaxll puar

uUXx

Dwell time
Click through rate
Avg. time on Site

Bounce Rate
Ease of reading
Web Design
Image Size
Internal Links
External Links

Site Navigation
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