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1830 Workd Cup Uruguay 1950 Uruguay Uruguay Argontina 32.808 13 L] 70 a9 ( C une 1 Wi
1534 Workd Cup Itady 1934 Ity Italy Czechosovakia 21,353 16 17 ™ a1 M Comiiee T STy
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Revenue = Customer Lifetime Value X Conversion Rate X No. of Users
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