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Total Value Equation
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Advertiser Bid x (Estimated Action Rate + Ad Quality)

aogalsl

J-o-c]

i Jeas] — dbgaze Gobl puer issue 01 (JAA I



-
u
T
o

7401 | F4ol | rgol |

LISI) Aol Aslas

Total Value Equation

Advertiser Bid :laoll 3l of slac

G S cradl i ope B e 80801 9o

o Jes] — dbgaze Gl juax issue 01 (YA



-
u
T
o

7401 | F4ol | rgol |

LISI) Aol Aslas

Total Value Equation

Estimated Action Rate ($pdaidl Jelail Juse

e g Adle) an lglelany o Juimall o (o) Goleadl a8 4 le Sl g3 (po dydds dou

75|
Arogalsl
J-o<l
o Jes] — dbgama Léﬁb‘“&#‘*? issue 01 IJ'I'U,.".."!



-
u
T
o

7401 | F4ol | rgol |

LISI) Aol Aslas

Total Value Equation

Ad Quality OMe)l 859>

el dy 2t dwdlng diadMo (Sdeg ol gizeny YT B9

o Jes] — dbgaze Gl juax issue 01 (YA



-
u
T
o

7401 | F4ol | rgol |

Glslacly ggazd]

Audience And It’s Setup
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These are the three categories of audience characteristics

Demographics *
Interests

Behaviors e
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Audience And It’s Setup

Behaviors <lSglull e
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Marketing Campaign Funnel
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Old Meta Campaign Types

Create New Campaign Use existing campaign

Choose a campaign objective

Learn more
Awareness Consideration
Brand Awareness Traffic
Reach Engagement
App Installs
Video Views

Lead Generation

Messages

Conversion

Conversions
Catalogue Sales

Store Traffic

Brand awareness °
L))l dadall (£ 4l
Consideration
fw}’\

Conversion

byl

aogalsl

J-o<l|
- £
issue 01 L"I'UH:!



7401 | F4ol | rgol |

o
-
u
T
o
u

Choose o campaign objective
of  Anenes
» TeaMs
w o
Y &0
B oy
Ll i

Codill dow bise (e Ml $1gl
New Meta Campaign Types

Original ads Simplified ads
objective name objective name
Brand awareness Awareness
Reach Awareness
Traffic Traffic
Engagement Engagement
App installs App promotion
Awareness
Vide w. Engagement
Lead g t Leads
Engagement
Messages Leads
Engagement
Conversions Leads
Sales
Catalog sal Sal
Store traffi Awareness
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Traffic
o)
Awareness ®
£
Engagement e
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Leads °

App promotion *
Grlasl) 79 I
Sales
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Original ads Simplified ads
objective name objective name
Brand awareness Awareness
Reach Awareness
Traffic Traffic
Engagement Engagement
App installs App promotion
Awareness
Video views Engagement
Lead generation Leads
Engagement
Messages Leads
Engagement
Conversions Leads
Sales
Catalog sales Sales
Store traffic Awareness
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New Meta Campaign Types

MTraffic" ees Jy b "Traffic"

/"Engagement" c=3 Jy kb "Engagement”
"Leads" .= zuel "Lead generation”
"Awareness" s oIl el "Store traffic"
""Awareness" <=5 OYl ol "Brand awareness"
"Awareness" ¢ oIl zuel "Reach”
"Awareness" c.os o3l muel "Video views"
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Original ads Simplified ads
objective name objective name
Brand awareness Awareness
Reach Awareness
Traffic Traffic
Engagement Engagement
App installs App promotion
Awareness
Video views Engagement
Lead generation Leads
Engagement
Messages Leads
Engagement
Conversions Leads
Sales
Catalog sales Sales
Store traffic Awareness

Codill dow bise (e Ml $1gl
New Meta Campaign Types

"App promotion" oI zuel "App installs" ¢

!"Leads" 9 "Engagement" <=3 OV @4@7 "Messages" ®

""Leads (Engagement"" <= OV @w? "Conversions" e
MSales”

"Sales" cos oYl ol "Catalog sales' ¢
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Meta Campaign Structure
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Meta Campaign Structure
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Meta Campaign Structure

(Ad Set) wUMedl de gaza .2
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EBBe] (oye (8 S Cum Badxe Adlax SSbel a3 ¢Sy :(Location) Lgfod\ pdgall e
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Meta Campaign Structure

(Ad) oMe)1 .3

oyl «ola gl Gaall Jie oMY K (3 Sl eliSay 1(Creative) (£IuY1 Ggixall @
38l Lyl
" O R ) sl

MO Bl Jie cawliadl 3l Hlasl ¢l 1(Call-to-action Buttons) shaYl Jl 8geddl lyil e
Ml Ral ol Musell el
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Performance Goals

Performance goal measures the success
of your ads. For example,

if a goal is to maximize purchases sl obtaa) 8ob) o gl 08 3] cdlia)) Jows e

or maximize video weyv's Meta will look ol il e lie Comtan ¢gpiul] ol Line 830
for the best opportunities to reach that '
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Ads Placement
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Ad placements are spaces where Meta makes your ads show
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Ads Placement

Feeds:
* Facebook feed Stories and Reels: Stories and Reels:
* Instagram feed_ e Includes: * Includes:
* Instagram profile feed * Instagram Stories. * Instagram Stories.
* Facebook Marketplace e Facebook Stories. e Facebook Stories.
* Facebook video feeds « Messenger * Messenger
* Facebook right column Stories. Stories.
* Instagram Explore * Instagram Reels * Instagram Reels
* Instagram Explore home e Facebook Reels. e Facebook Reels.

* Messenger inbox
* Facebook Business
Explore

aogalsl
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Facebook
Stories

Facebook
News Feed

Facebook
Instant Articles

Ads Placement

Facebook Facebook
Marketplace Video Feeds

oW Jeel — dbgaze @izl puex

Facebook
Right Column

Facebook
In-Stream Videos

Facebook
Search Results
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Ads Placement

* Messenger:

. . L5l e
This placement will only be ) L T
selected when running Messenger Sloll deans die Jasd aipgall U‘: JL!D”‘ (O
Sponsored Messages. szl e dganll

Search Result el .
* Search Results: )

X ” ;LI..J . . GIL.SL') ‘ .o .\ .
Your ads can appear within both S de il g " ) B‘Affzb - “JS“‘“
Facebook Search Results and P9 T guand 8T (g0
Instagram Search Results.
Joc)
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Ads Placement

These are the placements that o 10 8392 g0)l oSWYI o odn
exist away from the Meta el d89,20lly Lo dlic uLo.MJa:
family of apps. Otherwise Audience Network <bMe|
known as Audience Network Seban I obMeYly U1 cCaudl!
(Audience Network native, ¢4l Ol ol e 6l
banner and interstitial; =1 Ol graall ebdlels
Audience Network rewarded Sladaill) 65 adlgally Slagball
videos; and Audience Network SUe] oye @b oo le> b A
in-stream videos), these apps i

and sites monetize themselves
by showing Meta ads
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TelbMe] Hgala) Juzdl (Sl oo (ST ol
Which Ads Placement Is Best For You?

Teles el 3ass adlgall

Which placements garner the most engagement?

T (phatsd] cHgud o) AT )gg0xr lgatsiw @)l Claill (2 L

Which platforms your audience uses the most (Facebook, Instagram, etc.)?
T el g2akS 4S5 pdlgall Gl

Which placements cost the mos?

Tellan) Hlaiw)l e Sle Jsadl 3855 a8lgall (S

Which placements have the best return on investment for your business?
CAST ) ggax gt (& 83421 2 L

Which devices your audience uses the most?

aogalsl

J-o-c]

i Jeas] — dbgaze Gobl puer issue 01 (JAA I



-
u
T
o

7401 | F4ol | rgol |

TelbMe] Hgala) Juzdl (Sl oo (ST ol
Which Ads Placement Is Best For You?

Canall blasg dgall blas ezl
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oeked dl Zliss a8 (5,31 Ol (39 ¢l §y9u0 plasuil o (VI Gany (3 e 9l dugh
g_,Uag cdwy‘&)@byﬂj‘@t@_o\@wds Mﬁw%@bw\@mgﬂ\u@\
NEITEORARY P puge S cOMYI (o0 4d iy G 1o 9all o
8 4dde 02 oo 58T 0 oI LY lay s (3 oMl wo Jelatll disye AST (olsead)l 055 o8
OLd (dwdliallg <oVl COMs| Can 39 S i e Jalss r2lgall jam (il
S92 o Ll oMY (28] )35 ST b gl s Caliziin poladl ] sl i
SUsdly cnlyall sl cdsb sl wlyaill 4o e ST auslgall A Ob ele e 5SS 0
Sy Y (§ b « I a3 pebesdl e &dle] (2,8 @ Of oSy (3 ] 8LaYL

g Gelg Q}i) Ol ez 59 Bl oda e S 3lall clde Ll Gegb Jeladl 060 e
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Ads Placement Relation To Objectives

Audience Network Audience Network
Banner, Native and Interstitial Rewarded Video
aogalsl
U<l
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O Ads Placement Relation To Objectives
\ Objective Facebook = Facebook = Facebook = Facebook Facebook = Facebook | Facebook | Instagram | Instagram | Instagram = Sponsored | Messenger | Messenger
Feed Right In- Marketplace | Stories Search Video Stories Feed Explore Message Inbox Stories

. Column VS:Le;m Results Feeds

Reach v X v v v X v v v v X X v
. band | X v v v X v v v v X X v

Traffic v v v v v J v v v v v v v

Engagement | /7 X v X X X N X v v X X X
E wel= X X X X X X X X X X X X

et v X (XX [X X X X X (X X X X
\ Appinstalls |/ X v v v X v v v v X v v

lead |V X v v v X v J v v X X X
. Video Views |/ X v v v X v v v v X X v

Conversions 7 v v J v J v v v v v v v

Gotalog | / J X v v J X X J v X v X

EUEse ./ X X v v X N v v X X X X
E e v X X v v X X X v v v v X

aogalsl
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META ADS MANAGER dg=ly (§ 9=
A Walkthrough Of The META Ads Manager Interface

SRECIRIE RN/

docsyll dg=rlgll @
Ol slac] o

o Jes] — dbgaxe Bgall prex issue



q:nuéﬁn ‘JLC 5‘ oo (‘“" g_,QS
How You Get Charged On “Meta”?

* The Selected Option Determines When You .clidle] Jhlae a805 (g0 ddog suall HLs]) e

Pay For Your Ad. For Many Optimization PN ¢l Gl ypo Jodad) Al
Goals, You'll Pay Each Time Your Ad Is Cyn (S UI) Widle| Lgd (om0 810 S (3
Served (Known As An Impression). (Lge2IL

* Some Optimization Goals Also Let You Hlasl Ll el 7 ] Gl jax e

Choose Between Impressions And Actions gyl @lya3) Jae colsly2Ylg @l gelall o

NEJONEs/7CNE

[.] (Such As Link Clicks Or Thruplay). (ThruPlay o]

aogalsl
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q:nuéﬁu L}LC 5‘ oo (‘“" g_,QS
How You Get Charged On “Meta”?

Cpm Lsels I S e o
Cost Per Mille (1000 Impressions)

dais S de o
Charge Per Click

Jelis 5 Je -
Charge Per Action

o Jes] — dbgaxe Bgall prex issue
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How You Get Charged On “Meta”?

bolie gl e ¢l5a puad Ol Sl o

401 | rdo} |

* There Are 2 Reasons You Aren't Able To Be selll Ggw s S
Charged For Anything But Impressions: ladd oy i I (gl Bugll e

* The Marketing Objective You Selected Only 5l blae xaudl
Allows You To Be Charged For Impressions. o eoda (Dle] Olus cladb cwd 3] o

e |f You Create A New Ad Account, You Have To Y 2‘;*53)-«01 ShYes 10 J8Y de 3as O

Spend At Least $10 Usd Getting Charged For Dol e 863 OF 8 ygelall Uslae

. Impressions Before You Can Switch To Being A =l e asll e 5T £55 T )

Charged For Anything Else. MY Oblusdl dads Hlasa) Bl 1o

E R

\ J-o<l|
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" A dlud) delsi]
Meta Payment System

Automatic Payments e

G O oS 91 el plasctadl me Wiy duaiall (yo Sdoee (35| A Jguogll die Glalill sl
e oo bl Jsl dealons

Manual Payments e

dunlon 3 O (S 91 pluseiadl) (asasiay Ogin oS (Blas] das A3Ls] s (S9! sl

L ed S o bl gl

aogalsl
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”Ll"bO” L}.C &.9..,\_” Lé)b
Meta Payment Methods

Automatic Payments

Bank Cards (Visa, Mastercard, American Express..)

Bank account (direct debit) in some supported countries

PayPal
Apple Pay Jie daddY of Lol Gleasdl (o
Manual Payments

Bank Cards (Visa, Mastercard, American Express..)
Fawry Pay e ad)l dasus duad8YI gl dudoxall colodsd] any

aogalsl
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Campaign Budget Case

Bygs V9o ali ) - Gzl Ol ao ldus Lislga & o

0l Blelye a
el adl Do @ty (Vo) 51 szt 8)15) Ol plozal &t V- - S G
Y93 V- oyaw dlgll Caslyll e

Tl 03]
(plaxal elbs)) Ay 9l 835 0+« (5ul>s

@U&W\”’W%.
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Campaign Budget

3Lall oyl = Gl - el

Revenue - cost = Profit

Vo3 0+ = uxlgll Lasledl dclual a1 Ol Lo,

DY93 Yo = ddaad Caylang

dasdl e Jgaamd) UMY (3 Y95 YO (g0 ST B 5y Y &lldag ;¥9a Yo Laslell 3 o)l <03
5) LIl a9 o)l Lol Jases ¢y
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Campaign Budget

Rule of thirds &MYl sucls e
3/51)l
70y ol e (2319 o 589 Jlaz Y 3l s UMY Blis] Gaan Y O

o Jes] — dbgaze Gl juax issue 01 (YA
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Control Types Of Campaign Budget

1.Normal Campaign Budget Settings Al Al dble wilslae] 1

2.Advantage + Campaign Budget Settings Advantage Plus > dilhe wislae] .2

aogalsl
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M\JL&I}\
Campaign Testing Phase

by=il) B e dilies sl 1

ezl g 1 Sliles LBl 2

clolual 3o s> 48] audaiwic G faadl w3
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Important Terms

e Account spending limit: Controls your

total ad costs by pausing your ads when S (8 S ioluadl (§ BlasYlas e
the Sl Gla] gy e oz el
limit is reached. Your ads will stay paused Jeie ol asdl ) Jguo ol e B850
until you change this limit Aol a8 s das 9o SlBUDIe]
* Ad auction: Facebook uses an ad UMW 13150 & gaund pasciw :0MeYI sl50 o
auction to determine the best ad to e pasid dsye qid Odle| Juadl dasl
show to a person at a given pointin doudll (o o3 Sl O ipan B9 (3
time. The winning ad maximizes value Oy poleadl e S

for both people and businesses.

aogalsl
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Important Terms
* Ad level: The third level of a campaign S ipo GBI Sginall :OMEYN (S giane @
structure where you define your creative, el oY) Aol 3us Cus dasl
or what appears in your ads: photos, Ol ellMe] 3 yela Lo ol ¢l Loz
videos, copy, links, and more. 3l cdaslg Il ¢ o guail] « o gl

aogalsl
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Important Terms
* Ad placements: Where your ads will Sablaiw 2l S B Hggls (Sl o
appear. “ M| g
* Ads: The media you create for your Hyoga i & bilwg)l i)l o
audience. When you create a Facebook ad, i ‘_s_]w;_'g e Oe slad) wie
you'll choose its creative media (images or (b 93048 o1 youo) duclioY) LSl
videos), text, links, and call-to-action Josdl J)8geadl y39 cJaslg, )l ¢ o guail]

button

aogalsl
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Important Terms

* Ad set level: The second level of a

. campaign structure where you choose your
audiences, your ad schedule, where your

@ ads appear, and how much you'll pay.

\  Amount spent: The estimated total you've

. spent on your campaign, ad set, or ad
during its schedule. This number should

. always be less than your budget.

aogalsl
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Important Terms

Billing threshold: The amount you need

to spend on your ads to be Z b (I ddedl 18y g5lall dolna) (ga3Y1 Ul o

automatically charged. You will be e B dluass wid cliMe] e a8la3] ]
charged each time you hit your billing d> | uad B0 S (3 clin pgun )l Jusazs
threshold and again on your monthly SYPULFI: Sy 809 s ol 8y 63l
bill date for any leftover charges Ao pguy S dygal

e Budget:The maximum amount you're am e d8la3) (§ 855 fo 528 Al e
willing to spend on a campaign on e Juiid 878 Jlgho ol Jawgiall (3 bag
average each day or over the lifetime of F{PREN|

your scheduled ads

aogalsl
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Important Terms

* Call-to-action button (CTA): A way to get e Ayl el Al de el )y e
people who see your ad to take an eyl Sl de elidlel (395 opddl Lolseadl
action, such as book appointments, b lads JuatVl cduelgall s> Jie ¢pao
contact your business directly, download Lo e o ¢l 9l (Baudad Juomss 68 oo (5l
an app or buy something. "

aogalsl
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Important Terms

* Campaign: A series of ad sets and ads that ~ <UIeYl Ole gazmo (1o de gazmo (o dlaxll @
aim to accomplish a single objective, such as  «4>9 e 3ui>3 J) Bag (sl SbeYlg
generating leads or increasing the number <l sde 8505 ol (ladiall eDeall A g5 S

of app installs Ol
e Campaign budget optimization: Set one 03850 diline dados 1 dlasdl dlie (s o
. central campaign budget to optimize S0 Al a0 g5 () Aol Bu>g
and continuously distribute the budget 2ol ASYI e le gaze de jatune
E to the top-performing ad sets in real-time. gl el (4
N\ Joc)
i ol — Wbghme Gyinll guar issue 01 UMIJH!
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Important Terms

* Campaign level:The first level of a
campaign structure. Here you choose an
objective for your ad or what you want
your ad to accomplish.

 Campaign objective:Which results

matter to you. The correct objective
will help Facebook better understand
the results that you want to see and
help you get the most out of your
investment

J9YI (S giemadl g 1ol (S giuna @
ey Bua Hliss b L dlesdl Sop (3
e dii 0f b3 o

Clog G BLl (o rdlaxdl Coun o
005 e Dyronsd gl (gl el
3 easlun sy § b5 ) ol
ylaiienl (po Blail bl §aasd
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AUCTION wllsell pllss yc 48,3 9 Reservation ¢ L

¢ Gl 3=l 9l Reservation g2 L

@L&A&Qﬁ.}j CPI\/l )%bﬂ@b@d&@\jwﬂ\uyvpjm&gdﬂﬂw *
ilox 2> U8 dadiin Lo 53 1 creservation (§ pedd!

0955 A8 (8 b Ude] e Jaid &l ol Lnasowll 48 gl Lasdl Ol3 sapasdl Ol o
Bosiae S HLSHI dme] el

Aplonll Al A ) Al 20U o355 Jalgal m sptall
M\MWJ)&J&&C&\@hﬁbﬁj\jduj\jdyﬁ\bj(2, o
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AUCTION wllsell pllss yc 48,3 9 Reservation ¢ L

Q9 OJJJ\ uylM,U AR

a3 200,000 5 iz AS s ) o3l
BIeY B9t Jgams Je Jgmaxlle
cae] Lol g (55 &l olyall sie § (Sl e

LQA,M Mo | yex>9 i/_:zc.laﬁ °
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AUCTION ilulyell alias e 48,3 3 RESERVATION s Ls

el S ¢dylaadl LMl (£9)) (3 Adle 48 g dua> I3 Ayl dodlad Llae cS13)
:JWI e reservation

e 2l Hl,SHl wbslue] Hlislg ) gaen Jgro o 5l Slde Jgudl o0 reservation lpdds Jass -

oo @l 8,508 Jlgb dlasdl 75l 88lxal reservation <l s elasdil Sy cclidas slie] die -
Liallg frequency )l,Sl elslae] cdesd! 8o cdalizee G lole Hlust JMs

Ggw $2%100 dewds bgonian o) ol N9 cJguo o) 4 goul) LB B reservation ;84 -
A reservation e sy ridaal] g0 @A 2o dgadid @3 (S QYN e lagd el
g
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