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GFK — Growth for Knowledge — home appliances, mobiles, laptops
IQVIA — Pharma
IBSOS — Media

AMIC — automotive marketing information council — Automotive
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SALES GROWTH

€ 1.475.446

CURRENT PERIOD
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Average Sales Cycle Length

18,4 days
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Lead-to-Opportunity Ratio
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Opportumity-to-Win Ratio, Last 10 Weeks
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Opportunity-To-Win Ratio
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Lead Conversion Ratio
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New Sales Opportunities
Nr. of Opportunities

107 +7%
This vs last mo

month
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Number of Sales Opportunities

Purchase Volume

$55,510 (+1%)

This vs last mont

New Sales Opportunities & Purchase Volume

by First Contact date
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Sales Opportunity Score

Sales Opportunity Score

2.82 (+1%)

Average Score Value this vs. last month

Number of Opportunities
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Average Purchase Value

Average Purchase Value

$518.78 (+4%)

to last month
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Professional
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Revenue Per Sales Rep

REVENUE PER SALES REP
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Up Sell & Cross-sell Rates

UP SELL/CROSS-SELL RATES

UP/CROSS-SELL REVENUE : ¢ [
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Incremental Sales by Campaign

INCREMENTAL SALES BY CAMPAIGN
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