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What is a promotion budgeting?

J We make budgeting for promotion activities.

J How much the company intend to spend on promotion

activities.
 There are many techniques used to make promotion budgeting.

J Some techniques can be used for either old or new products.

 And some others used for old products only.

Ve will review some of those techniques but elaborate on the
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U Task method.

d % of last year sales.
( Competitive method.

O “SALT” Same as last time.

4 All you can afford.




O The most famous promotional budgeting technique.

O Set a table with all tasks (promotional activates) and

expected cost for every item for the next year.

d Should include flexible budgeting “+ %"

Q Used for either old products or new products.

Task Expected cost
Printing 100.000 LE
T.V ad. On Melody channel 700.000 LE

850.000 LE

T.V ad. On Rotana channel
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% of last year sales J T

U Not applicable for the new products.

O Use % of the previous year sales to be a promotion budget for the

new year.

J Why we use sales of the previous year instead of the

expected sales of the new year?
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d In this method | set my promotional budgeting
depending on what my competitor spend on his

promotional budget.

 Not effective technique at all.

AWhy it isn’t effective?
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xme as last time

 Means set my promotional budget the same as the

previous year with consideration to inflation rate.

d Is it logic method? Why?
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J Means compromise the promotional budget
according to available amount of money Dedicated

to promotional activities.

dls it logic method? Why»

Vhy we learn?
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O Actually when sorting promotional activities | need to sort
from the most importance to less importance. Not according

to value. Why-

( Here we deal with promotional budget not operational

budget or any other function budget.

O Promotional budget for new product more than promotional

udget for old product and it is linked with the product
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Promotion consider the core of

marketing science and has its rules.




o> fuasls)

J-0C

What are promotional tools?
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There are 5 tools used in promotion which are:




We will elaborate on 2 promotional tools which are:

J Sales promotion. There is a difference between

promotional tools and sales promotion?2?
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o It is one of the promotional tools in which the company

is adding value to the consumer in short term.
o There are 2 types of sales promotion:
1. B2B “Trade sales promotion”

2. B2C “Consumer sales promotion”




Sales promotion in B2C ﬁ'ﬁl
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Consumer Promotions:

increase short-term sales or help build long-term
market share.

o BOGOF “by one get one free” o Sweepstakes

o Samples o Contest

Discount o Loyalty cards

Gift with purchase



Trade Promoftions:
get retailers to:

carry new items and more inventory,
advertise products,

give products more shelf space. and
buy product ahead.

o Bounce

o Discount










o https:// www.youtube.com/ waitch?v=SjP2PUesSeo

o https:// www.youtube.com/ watch?>v=ROPesXv2z1U

o https:/rwww.youtube.com/watch?v=ZEE4f-wiSVc

how in public place to offer a show with some




o https://www.youtube.com/watch?v=KbqiDjwsV2w

o hittps://www.youtube.com/waitch?v=ixr _OTfbBo
o https:// www.youtube.com/watch>v=ysajRIgT/NA

Depends on humor



Guerrilla ads
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Factual ads TA’
IR | WASH A ,IJJ,II

. AND YEARS OF ACE
With La-Mar Reducing Soap

1}# new dh(u\t!,’ R(nn!'l
quick and amaxi rg—rr\dm-
internal to hn
Reduce any pan of
body desired with-
out & !(nmg other
pars, A\r) d'—(‘(-n;
or exerciving. Be
as slim as you wirh
Acty like magic in
reducing double
chin, abdomen,
ungsinly ankles,
unbe coming wrists,
NN arms anc { shoulders

X large busts or any
lug-uﬂu s st on
body. Sold direct
to you by mail
post paid. on »
money-back yguar.
antee. Price 2/-
cake, or three cakes
lor 4 e Ope o
three cakes usually
sccomplish the pur-
pOse .\cmi ;-n!dor
money orderto-day

Surpnsing results,

LA-MAR LABORATORIES LTD.,
At et s e KT VERNON HOUSE,
. . 7 40, Shaltesbury Avenue (334T), London, W.1.

B
REMEMBER

WHEN YOU GOl .

THAT VARIABLE SPEFD f:l‘:t:
HAMMER DRILI?

IT'LL MAKE HER

FEEL KIND OF

LIKE THAT 2

»
PRl L 'o.t"‘. !

L8 Danks

Information ads



Comparison ads







Fear ads

WARNING

o Clgarettes are addictive

and harmful.
You have the will, There is 2 way.
“ 1-866-166-3667
gosmokefree.gc.ca/quit
Health Coada
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What are promotional tools?
1) )) )%

There are 5 tools used in promotion which are:




Thank You




