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Word Of Mouth Marketing
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How do you communicate
with your guest?

55% body language
38% tone of voice
1% words

In other words, you communicate
only 7% through what you say, but

93% through how you say it.
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Customer Communication Skills

The Power Of Nice  lada) (555 01 655 043

What are you going to do to ensure positive T dulso] Lyl Oleua) Jadiw 13k
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greet in a friendly & timely manner
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Depreciation
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Total variable expenses
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Profits & Loss
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