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What is the communication process?
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Communication is simply the act of transferring information from one place,

person or group to another.
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What is the communication?

Channel
MESSAGE
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Product
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Anything that can be offered to a market to satisfy a want or need
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Important points to think of when choosing a product
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Visualizing POP and POD Source: www.marketingstudyguids.com
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Service details

The Flower of Service

Information

Payment Consultation

Billing Order-Taking

Exceptions Hospitality

Safekeeping

Enhancing elements

KEY. Facilitating elements
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How Price affects customer’s choice
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RDC (Regional Distribution Centre).
EPOS (Electronic Point of Sale).
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